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FORMATS OF RADIO
PROGRAMMES

You are by now familiar with aradio station. The previous|esson helped you to
understand how aradio station works.

When you read apopular magazine, youwill comeacrossvariousthings. There
will bean attractive cover, advertisementsof different products, storiesor articles
onissuesranging from politicsto sportsand cinema, interviewsand other features.

Similarly, aradio station a so broadcasts programmes of different types. Think of
thedifferent typesof programmesyou have heard onradio. You would probably
remember film songs, phonein programmes, talks, discussions, news, cricket
commentariesetc. Thesedifferent typesof programmesare called formats.

@ OBJECTIVES

After studying thislesson, you will be ableto do thefollowing:

e listthefactorsto betakeninto account for making aradio programme;
e describethedifferent formatsof radio programmes,

e explaintheingredientsof aradio programme;

e identify thetechnology based formats.

11.1 FACTORSTOBETAKENINTOACCOUNT FOR
MAKINGA RADIO PROGRAMME

Think of thevillageor towninwhichyoulive. Youfind people belongingto al
communities men and women, rich and poor. Radio playsavery important rolein
thelivesof the peopleof India. Though thereare plenty of rich peopleand highly
developed cities, amagjority of our peopleare poor and alarge number of them
cannot read or write. So the only medium that can really reach themtoinform,
educate and entertain is the radio. Radio stations especially those run by the
government performapublic serviceduty.
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Therequirementsof listenersof radio stationsare not the same. To servethem, we a0
need to know many factsabout them. Let usmakealist of what we should know
about the audience:
(@ Number of people—i.e. thetotal population of the area.
(b) Number of menand women— Sex ratio Notes

(c) Literatepeoplée/llliterate people

(d) Thelanguagesspokeninthearea.

(e) Schoolg/Colleges

(f) Childrengoingto school

(9 Healthfacilities— availability of doctors, primary health centre, clinics,

hospitas.
(h)y Any mgor diseases
() Reigionsinthearea-populationwise
() Powersupply
(k) Nearestradio stations/Televison stations
() Climateof theplace
(m) Main occupation of the people
(n) Income per head/peoplebelow poverty line
(0) Roadgtransport fecilities
(p) Irrigationfacilities
(@) Number of peopleengaged in agriculture/other occupations.
() Typesof crops.

You can add many moreissuestothislist. Weneed to know thesefactsto decide
thelanguage, the type of broadcast, timing of programmesetc. Radio formats
therefore are decided on the basis of the needs of the audience.

INTEXT QUESTIONS11.1

1. Listany fivefactorsthat you need to takeinto account about the listeners
before making aradio programme.

2. Writethenamesof any five programmesyou have heard on radio.
3. Hlintheblankswith appropriateword/s:

i)  Theonly mediumtoreachtheilliterate peopletoinform, and
entertainthemisthe
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i) A radio station broadcasts programmesliketalks, discussions, ,
and

iif)  Itisimportant to know therequirementsof thelistenersto decide
of broadcast and and of programmes.

Iv) Radio programmesare decided on the basi s of

11.2TYPESOFRADIO FORMATS

Do you remember the programmesyou have heard onradio. Try and recall some
of them. You may have heard the names of radio stations, from where the
programmes are broadcast. Many of you would remember Vividh Bharati, AIR
FM Gold or some private commercial station.You may aso remember thetime
being mentioned and what programmeyou aregoingtolistento. Thesearecalled
announcements. Announcements have been traditionally made by peoplewho
areknown asannouncers. Thecommercial radio channelsmay call them Radio
Jockeys(RJs) or anchor persons. Beforeyou learn about thedifferent radio formats,
you must know theingredientsof aradio format.

Asyou know most of what isspoken onradioiswritten down. Asyou have dready
learnt that what iswritten for radioisheard and isreferred to as* spokenword’ as
against the‘ written word' . But the spoken wordson radio iswritten down or what
isgenerally called ‘ scripted’. A Radio format can be split into three parts: They
are-

(@ SpokenWord or Human Voice
(b) Musc
() SoundEffects

All radioformatshavethe abovethreeingredients. Solet usfirst classify the spoken
word format.

e SPOKENWORD

1. Announcements: Theseare specifically written clear messagesto inform.
They canbeof different types. For example station/programmeidentification.
These mention the station you are tuned into, the frequency, thetimeand the
programme/song you aregoingto listento. Asmentioned aready youfindin
today’scommercid radio channds, theseannouncementshave becomeinformal
and resemble ordinary conversation. There can be morethan one presenter in
some programmes|ike magazines.

2. Radiotalk : Theradiotak probably isthe oldest format on radio. Therehas
been atraditionin Indiaand Britain to invite experts or prominent personsto
speak for 10 or 15 minuteson aspecific topic. Thesetakshaveto gothrough
aprocess of being changed into radio’s spoken word style. Over theyears,
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theselong radio takshave becomeunpopul ar. I nstead, today, shorter duration
talksare broadcast. Of course, you can listen to thesetalksonly on public
service broadcasting stations.
3. Radiointerviews. Haveyou ever interviewed anyone? Probably yes. Inthe
media, beit the newspaper, magazine, radio or television, journadistsusethis Notes

techniqueof asking questionsto get information. There can bedifferent types
of interviewsintermsof their duration, content and purpose.

Firstly, therearefull fledged interview programmes. The duration of these
may vary from 10 minutesto 30 minutesor even 60 minutesdepending up on
thetopic, and the person being interviewed. Most of suchinterviewsare
persondity based. You might have heard of long interviewswithwell known
peopleinthefield of publiclife, literature, science, sports, filmsetc.

Secondly, thereareinterviewswhich are used in variousradio programmes
like documentaries. Heretheinterviewsare short, questions specific and not
many. The purposeisto get avery brief, to the point answer.

Thirdly therearealot of interviewsor interview based programmesin news
and current affairsprogrammes. Have you heard such interviewsonradio?

With phone-in-programmes becoming popular, you might have heard live
interviewswith listeners. Theseinterviewshave been madeinteractive.

Thereisanother typeof interview based programme. Heregenerdly just one
or two questionsare put acrossto ordinary people or peoplewith knowledge
on some current topic to measure public opinion. For example when the
general budget or therailway budget is presented in the parliament, people
representing radio go out and ask the generd public about their opinion. Their
namesand identity may not beasked. Such programmesarecalled ‘ vox pop’
whichisal atin phrasemeaning' voiceof people'.

You haveto bevery inquisitiveand hard working to bearadiointerviewer
with good general awarenessand communication skills.

4. Radiodiscussions:- Whenyou haveaprobleminyour family or with your
friends, don’t you say “let usdiscuss?’ Yeswedo. Through adiscussonwe
canfind out asolutionto problems. In any discussiontherearemorethan 2 or
3 people and then ideas can be pooled to cometo some conclusion. Inradio,
thistechniqueisusedtolet people havedifferent pointsof view on mattersof
public concern. Radio discussions are produced when there are social or
economicissueswhich may be controversia. Sowhen different expertsmeet
and discusssuch issues, peopleunderstand various points of view. Generaly,
thesediscussionsonradio areof longer duration-say 15 to 30 minutes. Two
or three peoplewho are known for their views and awell informed senior
person or journalist who actsasamoderator take part and discussaparticular
topicfor about 30 minutes. Themoderator conductsthediscusson, introduces
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thetopic and the participantsand ensuresthat every one getsenough timeto
speak and all issuesare discussed.

Radiodocumentaries/features: If youseeafilminamoviehadl,itisgeneraly
afeaturefilm, whichisstory based and not redl . But thereared so documentary
filmswhich arebased on real peopleandissues. A lot of programmesyou see
ontelevision are educational and public service documentaries. Radio also
hasthisformat. Unlike documentary films, radio documentarieshave only
sound—i.e. thehuman voice, mus ¢ and sound effects. So aradio documentary
iIsaprogramme based on real soundsand real people and their viewsand
experiences. Radio documentariesare based on facts presented inan attractive
manner or dramétically. Radio documentariesareradio’sown creativeformat.
Theproducer of adocumentary needsto bevery creativeto usshumanvoice,
seript, music and sound effectsvery effectively. Radio documentariesarea so
calledradiofeatures.

Radiodrama: A Radiodramaor aradio play islikeany other play stagedin
atheatreor ahal. Theonly differenceisthat whileastage play hasactors,
stage, sets, curtains, propertiesmovement and live action, aradio play has
only 3components. They arethe human voice, music and sound effects. Radio
of course usesitsgreatest strength for producing radio playsand that isthe
power of imagination and suggestivity. For example, if youwant to havea
sceneinaradio play of anorth Indian marriage, youdon’t haveall physical
arrangements made. All that you haveto do isto use abright tune on the
shehnai and excited voices of peopleto createin alisteners imagination, a
wedding scene. Thevoice of the actors, music and sound effects can create
any sStuationinaradio play.

Running commentaries: If youcan’'t goto seeafootball or cricket match
inastadium, you may watch it ontelevision. But for that you haveto be at
homeor at someplacewherethereisatelevison. But if you aretravelling or
outside, then you may listen to radio for arunning commentary of thematch.
A commentator would giveyou al thedetalsof the match such asthe number
of players, thescore, position of theplayersinthefield etc. So by listening to
therunning commentary, you get afeding of beinginthe stadiumand watching
thematch. The commentator needs good communication skills, agood voice
and knowledge about what isgoing on. Running commentarieson radio can
be on various sportseventsor on ceremonia occasionslikethe Republic Day
Parade or eventslikefestivals, melas, rath yatras, swearing in ceremony of
ministers, last journey (funerd procession) of nationa leadersetc. Today radio
running commentariesespecially of cricket and other sportscanbeheard on
your mobilephones.

M agazineprogrammes: You arefamiliar with magazineswhichareaform
of print media They are published weekly, bi-weekly, fortnightly or monthly.
There are general magazines and magazines for specific readers. These
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magazines could befor children, women, youth or on health, sports, science
or music. If youopenany oneof thesemagazines, youwill find articles, reviews,
features, photo features etc. Radio al so has magazine programmeslike those
intheprint media.
A radio magazineisbroadcast at aparticular time on aparticular day of a Notes

week or amonth. That meansit has periodicity. Similarly it has plenty of
variety in contents. Some or many formatsof radio areincludedinaradio
magazine. Thesemay betalks, discussions, interviews, reviews, music etc.
Likewise, theduration of each programme or iteminamagazine programme
adsovary. Another characteristic of aradio magazineisthat it hasasignature
tune. A signature tuneisan attractive piece of music whichisspecifictoa
programme. It can belike the masthead (titl€) of amagazine. A magazine
programme al so has aname and one or two presenters or anchor persons
who link the whole programme. In the beginning, thetitles of the day’s
programmewill begiven by the presentersafter thesignaturetune. They aso
givecontinuity andlink thewholemagazine.

Magazine programmes are generally broadcast for a special or specific
audience. Asthe name suggests, aspecific audiencereferstolistenerswith
specific needsas mentionedin thebeginning.

9. NEWS: Among al the spoken word formats on radio, newsis the most
popular. News bulletinsand news programmes are broadcast every hour by
radio stations. In India, only All IndiaRadioisallowed to broadcast news.
Duration of newsbulletinsvary from 5 minuteto 30 minutes. Thelonger news
bulletinshaveinterviews, features, reviewsand commentsfrom experts.

® MUSIC: Whenwesay radio, thefirst thing that comesto our mindismusic.
Somusicisthemainstay inradio. Thereisnoradiowithout music. Musicis
used indifferent wayson radio. Thereareprogrammesof muscandmusicis
adsousadindifferent programmes. Theseincludesignaturetunes, music used
aseffectsin radio playsand features. Indiahasagreat heritage of music and
radioin Indiareflectsthat. L et usunderstand the different typesof music.

Classical Music

Thereare3typesof classical musicinlndia They are:-
e Hindusteni dlassicd

e Candicclassca

o Wesernclasscal

Therearealso vocal and instrumental musicforms. Thereareasolight classical
musicformslike, Thumri and Dadra. Insurmental musicformsincludestring (Star,
sarod etc.) wind (likeflutes, shehnal) and percussion (drum) instruments.You might
have heard such musiconradio.
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You may know of alargevariety of devotional and folk musicinyour areaand
acrossthe country. Which are broadcast onradio.

But whichisthe most popular form of music?You would most probably say ‘film
music.” Whiletherearefilm songsin different languages, theonewith anationa
appeal and popularity isHindi film songs. On most radio stations, beit public
serviceor commercia, Hindi filmssongsare heard every where.

Light western and pop music are al so popular among somegroupsof listenersand
thereisalarge section of young peoplelistening to western pop music.

e SOUNDEFFECTS

L et ussee how sound can be used in radio formats.

e Soundcanplay amgor roleinevokinginterest.

e Sound can beused for comic effectsto evokelaughter

e Sound can beused to create certain moods or enhance them.

Lo

|

JINTEXT QUESTIONS11.2

1. Fill intheblankswith appropriateword/s:

i)  Announcersarealsoknownas ,

i)  Whatever iswrittenfor radioisasoknown as .

iii) - Announcements mention the you aretuned into,
and of broadcast.

iv) Therecanbedifferent typesof radio interviewsin termsof ,
and purpose.

V) Afilmbased onreal peopleandissuesiscaleda .
2. Ligttheingredientsof aradioformat.
3. Differentiate between aradio discusson and aradio drama.

4. Matchthefollowing:

i)  announcements a) republicday parade
i) commentary b) oldestradioformat
i) interviews c) informligeners

iv) discusson d) askingquedtions

v) radiotak €) moderator
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11.3 INFORMATION TECHNOLOGY BASED FORMATS

Indiahastaken giant leapsin thefield of information technology and radio asa
medium, hastaken alead in applying information technology initsbroadcasts. Let
usdiscusssomeof theseformats:

1. Phonein programme—Inthisageof technological development, phone-inis Notes
the most important format. Thisiscalled interactive programming wherethe
listener and the presenter talk to each other. Their talk goeson air instantly.
Thelistener hasthe satisfaction that hisvoiceisbeing listened to and replied
immediately. Other ligenersa solistento him. Such presentationsneed advance
publicity sothat thelistenersget reedy toair thelr grievances/queriesor requests.
They did up theannounced tel ephone number at astipulated timeand get their
problemsdiscussed withexpertsinthegtudio. Initidly thisformat wasintroduced
for playing thelisteners' request based film songs. Now it isbeing used for
hedlth rdated programmes, rura broadcasts, complaintsagainst the government/
adminigtrative machinery etc.

oM AR |

Fig. 11.1: Phone-in programme

2. Radiobridge: Radio bridge meansconnecting different stationsthroughout
thelength and breadth of the country. In thistechnique, for example, an expert
gtting at Chennai caninteract withthecommonmaninthestudioinDelhi. This
format wasfirst used by All IndiaRadio during elections.

3. Radiooninternet : Radio oninternetisagrowing phenomenonwiththousands
of radio stations operating through computer modems. It isaltogether anew
format that removestherestrictions of frequency or license. Itisrelatively
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cheap to set up. It has certain advantages aswell as disadvantages. Now all
thenational andinternational radio stationslike BBC, Voice of America, and
All IndiaRadio areavailableoninternet. It isnow possibleto listento the
programmesfrom aradio station whileworking on the compuiter.
Notes

Fig. 11.2

All IndiaRadio started itsserviceson internet on 1 May 1998. With this, it was
possibleto extend the coverage of programmesto al partsof theworldincluding
USA and Canada.

o

b JINTEXT QUESTIONS11.3

1. Fillintheblankswith appropriateword/s:
i) A phone-inprogranmeisasocalled programming.
i) AlRstarteditsinternet serviceson
iii)  Phone-in programmes need advance
iv) Radiobridgemeans different radio stations.

2. ListanythreelT basedradioformats.

3.  Mention any three areaswhere phone-in programmesare used.

4. Nametheradioformat whichisavailablethrough acompuiter.
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@ 11.4 WHAT YOUHAVE LEARNT
Formatsof radio programmes
— Factorsto betakeninto account for making aradio programme Notes

e Areapopulation, sex ratio, languages spoken, number of schoolsand
colleges, hedthfacilities, religions, climate, typesof crops, transport
facilities, main occupation of people

— Radioformats
e ingredientsof aradioformat —spokenword, music and specid effects

e typesof formats—announcements, radiotalk, radiointerviews, radio
discussions, radio magazi ne, radio documentariesand festures, running
commentaries,radio drama, news, music

e Information technology based formats—phone-in, radio bridge,
internetradio

EI 11.5 TERMINAL EXERCISES

1. Discussin detail the factors to be taken account before making aradio
programme.

2. Explanwithexamplesthedifferent formatsof radio programmes.

3. Describeinformation technology based formatsused in the medium of radio.

11.1 1. H.refertoSection11.1

2. examples: news, music programmes
3. i) educate radio
ii)  news, commentaries, magazines
iii)y  communities, rich, poor
iv) language, time, type
V) needsof theaudience

11.2 1. 1) Radiojockeys/anchor persons

i) spokenword
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iif)y  station, frequency, time
iv)  duration, content
N v) documentary
Notes 2. spokenword, music, sound effects

M. refer to Section 11.2
4. i)c)ii)a)iii)d)iv)ev)hb)
11.3 1. i)interactiveii) May 01, 1998iii) publicity iv) connecting
2. Pl.refertoSection11.3
M. refer to Section 11.3
4. Radiooninternet
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