RADIO PROGRAMME
PRODUCTION

If youlistentoradioa least onceinawhile, you may remember afew programmes.
You remember them becauseyou liked them. You liked them because they were
interesting. You do not remember amgj ority of programmesbecausewhat isheard
isfast forgotten. We have already discussed about thisfeature of radio in the
lesson on* characteristicsof radio’.

Tomakeaprogrammeinteresting, it hasto be produced well. Radio production
isavery vast subject. Dueto constant changein technol ogy, the techniques of
radio production keep changing. But the basicsremain the same. You may have
the best of ideas, thebest of scriptsand thebest of voices; but if the programmeis
not produced properly it will not beinteresting to listen to.

Inthislesson, youwill learn about the process of radio production and itsdifferent
components.

@ OBJECTIVES

After studying thislesson, you will beableto dothefollowing :-

describethe qualitiesrequired for aradio producer;
explainthemain e ementsof radio production;
distinguish between threedifferent typesof microphones;
identify music and sound effectsfor radio production;
classfy thedifferent stagesof radio program production;

state theimprotance of ascript inaradio programme.

12.1 QUALITIESOFA RADIO PRODUCER

You may have observed that anybody can beacook, but only thefood prepared
by some turnout to be very tasty. Similarly all people who produce radio
programmesmay not come out with good and interesting programmes.
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You need certain qualitiesor skillsto bearadio producer. The qualitiesyou need
includethefallowing:-

(@) ability toseeand hear what ishappening ar ound you. Thiswould mean

akeen desireto know more about things. We may call thisinquisitiveness.
Unlessapersonisinquisitive, he or she cannot be agood radio producer.
Thisisbecauseyou need ideasto produce interesting programmes. How do
you get ideas? L et usthink. Firstly, we need to observethingsto get ideas.
Remember the story of I saac Newton who observed an applefalling? This
observationled himtowonder why theapplefell down fromthetreeand why
it did not go up. Theresult was Newton’sgravitational theory.

L et’stake another example. James Watson was boiling water in akettle.
When the steam gushed out with force, herealized that force or power could
be used. The result of this paved the way for the invention of the steam

engine.

Soyou can get ideasby:

()

©

©

(i) observingthingsasdiscussed above.

(i) drawing from experiences: We have good and bad experiencesinlife.
Peoplewho have written stories, novels, poemsand playsdraw their
ideasmostly from their experiences. The great poet Kalidasasaw the
dying bird and its pair which was sad and took to writing poems. The
English poet Wordsworth observed flowers (daffodils) dancing inthe
air and wrote one of the best pieces of poetry. So from our own
experiencesor going through the experiences of others, we get idess.

(i) You havejust read about the experiences of others. How do you come
to know about them. Well, you need to talk to othersto find out and
understand their experiences.

Ability to conceptualiseideas: You may get any number of ideas, but you
need to turn theminto conceptsand theninto radio scripts.

Creativity : What iscreativity ?Areyou creative? Thisisaquality whichis
foundinamost everyone. But you need to be creativein putting together an
ideain amanner which can attract people.Creativity would mean, doing
something new or different. Thesameideacan bemadeinto aradio programme
differently by different people. If everyonedoesit in the sameway, they will
all bethesameand not interesting.

A good user of words. You need the ability to usetheright word at theright
timein theright manner. Radio programmes depend on agood script and that
dependsonyour ahility towritewd|. For thisyou need avery good knowledge
or stock of words or agood vocabulary. You haveto be using wordsin the
appropriate manner. We shall deal with thisaspect | ater.
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h.e 1 INTEXT QUESTIONS12.1]
1. Listoutany threequalitiesor skillsrequiredto be agood producer of radio
programmes.
Notes

2. How doesaradio producer generateideas?

12.2 ELEMENTSOF RADIO PRODUCTION

You have aready studied about theingredientsof aradio format. Canyou recall
them?They are:

(& Humanvoiceor spokenword.
(b) Musc
(¢) Soundeffects

Thevarious elements of radio production flow from the aboveingredients of a
radioformat.

Solet uslook at themain elementsof radio production.

() Studio: Inthepreviouslesson, you havelearnt that theradio studioisaroom
whereradio programmes are recorded. For producing aradio programme,
you need a ‘sound proof’ studio where human voice can be recorded or
broadcast in the best manner.

(i) Microphones: For our voiceto berecorded in astudio, weuseamicrophone.
You might have used or at |east seen microphones. They amplify or in other
words ,increase the volume of your voice. When you speak before a
microphone, you don't haveto shout. You speak normaly andit will bemade
louder if you use a loudspeaker to listen to. When we think of radio, the
microphone is the most important el ement using which you present your
programme.

Therearebas cally threetypesof microphonesandthey areknown by their directivity.
Asyou gothrough thefollowing text, you will understand theterm‘ directivity’.

(@ Uni-directional microphone: As the name suggests, thismicrophone picks
up sound from onedirection. Asyou speak in front of it, your voiceis picked
up. If you speak from the other side of the microphone, your voicewill not be
picked up properly. In a radio studio, the announcers, presenters and
newsreaders usethistype of amicrophone.

A microphoneisvery sensitiveand you need to useit carefully. You should be
at theright distancefromit when you speak. Otherwise, your voicewill not
sound good. Evenif you turn apaper or breathe heavily, the microphonewill
pick up that sound and your programmeor your voicewill be affected.
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(b) Bi-directional microphone: - Hereagain asthename (bi) suggests, thevoice

©

or soundispicked up fromtwo directions. If you arerecording an interview
inaradio studio, you may usethistype of amicrophone.

Omni-directional microphone: You may befamiliar with theword omni.
We say god isomnipresent, which means* present everywhere' . Inthe case
of anomni-directional microphone, it picksup sound fromal directions. This
type of microphoneisused when anumber of voicesareused inasingle
programmelikearadio discussion or aradio drama.

Therearemany other typesof microphoneswhich comeindifferent szesand
lengths. If youwatch television programmes, you may find asmall microphone
clipped onthecollar. Thisiscalled alapel microphonewhichis actuadly a
uni-directiona microphone. Thesemicrophonesarenot normally usedinradio.
Then there arelong microphones called gun microphones used in sports
production. These microphonesare often omni directional ones. Thereare
also cordlessmicrophones. You might have seen them being used in stage
shows. They do not have any cablesor wiresattached to them. They havea
small transmitter inthemwhich can send the soundsto anamplifier.

Fig.12.1: Microphones

(i) Sound effects: Sound effectsin aradio programmegive meaning and sense

of location. It adds realism to a programme and helps a listener to use
imaginetion.
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Think of acrowded market or temple. If you are creating that sceneinaradio Rado
programme, you do not haveto go to acrowded market or templeto record.
WEell, you can record those soundsand usethem. But in most cases, you use
sound effectswhich are already recorded. Sound effects can beusedintwo
ways
Notes

(@ spot effectsor effectsthat are created aswe speak and
(b) recorded sound effects.

If you are recording aradio programme in which someone knocks at the
door, you can make aknocking sound either on adoor or awooden partition.
Or you want to show that someoneispouring water from abottleinto aglass;
here again you can use the actual sounds produced on the spot. But if you
want alion roaring or adog barking, you probably cannot bring alionor a
dogtothestudios! Herewe use recorded soundswhich are kept on tapesor
discs. Almost all soundsare available on CDswhich you cantry and use.
Thereareal so certaintypesof computer softwareavailablefor this.

You can also create sound effects.

You can usetwo coconut shellsto produce the sound effects of the sounds of
horses hooves.

Take apiece of cellophine paper or aluminum wrapper and crushthemin
front of a microphone. Record the sound and hear. It will sound asif fireis
raging. You can think and create many such sound effects.

However, thereisaword of caution. If you record an actual door opening,
you many not get thereal feeling of adoor opening whenyou recordit. What
mattersiswhat it soundslikeand not what it is.

(iv) Music: Musicisthesoul of radio. Itisused in different waysonradio as
already discussed in the earlier lesson. Film songs and classical music
programmes areindependent programmeson radio. Musicisalso used as
signaturetunesor theme music of variousradio programmes.

L et us seewhat music doesto any programme.

a. Musicaddscolour and lifeto any spokenword programme.

b. Musiccanbreak monotony.

c. Musicisusedto givethedesired effect of happy or unhappy Situations,

fear orjoy.

d. Musiccansuggest scenesandlocations. For example, you haveto create
abright early morning situation. Thiscan bedoneby playing apleasing
noteon theflute along with the sound of chirping birds.

(v) Artificial echo:- If you enter an empty building or fort and shout, your voice
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will come back to you. Thisis called on echo. An echo isused in radio
programmes. Thisisatechnical input.

(vi) Filter or distort: If youlisten to someone speaking to you on phone, the
voicewould not sound normal. Thissort of effect called distort isproduced
usingtechnology. Sometimesdistort isused a ong with echo. Think of someone
speaking from amine 100 feet bel ow the earth. To makeit realisitic, distort
and echo are used.

(vii)Human voice: Themain stay in any radio programmeisthe human voice.
Think of the voice of an announcer or newsreader on radio. You often find
them very pleasant and niceto listen to. That isbecause of the quality of their
voice and the proper use of it. There are two aspects of the use of human
voiceinradio production. Firstly, there hasto beawel | written script to be
spoken and then someone hasto speak or read it beforeamicrophoneina
sudio.

INTEXT QUESTIONS12.2

1. Namethedifferent typesof microphonesused for recording sound.
2. Answerthefollowinginoneword:
)  What typeof microphoneisthelapel microphone?
i)  What istheother namefor filter effect?
i)  What typeof studioisrequired for producing aradio programme?
iv)  What type of sound effectsare created aswe speak?
V) Giveoneexampleof atechnical input usedinradio programmes?

12.3RADIO PROGRAMME PRODUCTION

Now let uslearn about the different stages of radio programme production.

Whatever wedo, there hasto beaclear plan. Inthe case of radio production a so,
thereisawell accepted processof production whichiscarried out inthree stages.

Let uslist them ouit.
a Pre-production
b) Productionand
c) Post-production
a) Preproduction
Asthetitle suggests, thisisthefirst stage beforethe actua production.
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1) Anideaisborn: Thisphaseincludeshow aprogrammeisbornasan
ideaand its conceptualization. Thetopic or subject matter isdecided.
i) Plan of action : After thetopicisdecided, aplan of actionisworked
out. Here the format of the progammeisdetermined i.e whether the
programmeisatalk, discussion, interview, drama, documentary etc.Once Notes

that isclear, theright person for writing the script and the performersare
decided. The plan of action would a so determine the equipment for
outsderecordingsthat arerequired. Thetimeand venueof therecording
are alsoworked out.

i) Thescript isexamined to makeit suitablefor broadcast. Itisexamined
according to the principlesof writing for radio or in other words*for the
ear’ . Wewill discussthisisdetail inthe next section.

Iv) Paper work : If people who are not working in theradio station are
involved for writing or providing voicefor the programmes, they haveto
beinvited with an agreement to accept thejob or assignment. Thistype
of agreement isreferred to asacontract. Similarly, permissionisoften
required to interview certain peopleif the programmeisbased on such
interviews. Therefore, asyou can see, thereisalot of paper work at the
pre-prodution stage.

V) Rehearsing thevoicesof speakersisalso part of thisstage.

b) Production: Thisisthe actual process of recording and editing aradio
programme. Proper studios, microphones and computers are required to
record and edit the programme.

c) Post production : Writing toinform peopleinvolvedintheproductionisa
mgor activity during thisphase. The progammehasto begiven publicity both
onradio and in other media. Thisisdoneto ensurethat people know about
theprogrammesand d so ligento them. Theannouncementsfor the presentation
of the programme are al so written and provided for the actual broadcast of
theprogramme.

124WRITING FOR RADIO

Inthe previous section you havelearnt that the script isexamined according tothe
principlesof ‘writingfor radio’. Let usdiscussabout theimportance of the script
inaradio programme.

What happenswhen you listento your favourite announcer speak onradio ?
You may say that you would liketo continueto listen to the announcer.
Butwhy ?

WEell, becauseyou likewhat they say and theway they say that.
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Don’'tyou?

What they say isinmost casesdrawn from ascript. Theway inwhichthey say itis
about thewholeideaof using their voice.

We shall now discuss about thelanguageweuseinradio.

Whenwerefer to thelanguage usedin radio, wearenot referring to any particular
languagelike English or Hindi but the style of any languageused inradio.Herein
radio, you find that it is different from the language used in newspapers and
magazinesor what isreferred to as print media.

In the print media, everything iswritten down or printed and they exist inthe
pages of the newspaper or magazine.You can keep them for aslong asyou want.
You can take your owntimeto read them.If you do not understand theminone
reading, you can read them again and understand . If you do not know the meaning
of any word, you can refer to adictionary to understand the meaning.

Now think of radio. You hear programmesasthey are broadcast. You hear them
only once. Ofcourse, you may say that you can record them and listen to them.
recorditandlistentoitlater. Well, that generally does not happen. In our day to
day conversations, we speak, someone el selistens, or someone speaksand we
listen. Itisamomentary experience. You may or may not remember what you said
or heard.

Similarly, what you hear onradioisheard only onceand thenforgotteninamaority
of cases. Doyou remember dl that you had spoken yesterday ? Do you remember
all that you heard from othersyesterday ? Ofcourse, theanswer isabig‘no’.

In our day to day conversation, we do not use the wordsand expressionsfound
inanewspaper editorid or afeaturearticle. Haveyouwondered why thishappens?
It is because those words and expressions are neither friendly nor easy to
understand. Now comparethat withyour daily conversation. You usesmplewords,
sentencesand familiar expressions. You aso takeinto account the persontowhom
you are speaking. Your gestures and movements add to what you speak.

Now let usgo back to your favourite announcer. You don’t seethe person. But
yet you fed that the person isspeaking to you. You may not say anything but you
may fed that thereissomefamiliarity with that person. Interestingly, inmost cases,
what you hear onradioiswritten down or scripted. It isspoken andisheard only
once.

From what you haveread so far, we can cometo certain conclusions.
e Firstof dl, whenit comestoradio, youlistento aperson whoisnot seen.
® Theperson speaksfrom ascript written down earlier.

e Youfed that thepersonistalkingtoyou.
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e Thepersonsoundsfriendly and you have no problem in understanding what
isbeingsaid.

e Youcancall thelanguage or thewordsused in aradio script asthe spoken
word asagainst thewritten word or the printed word used in the print media.

o Unlikethe printed word which iswritten for the eye, the spoken word is
writtenfor theear.

Let uslist out the main characteristics of the spoken word.

i)  Thoughitiswritten, itisspoken

ii) Itiswrittenfor theear not theeye.

iii) Itisheard only once. Thelistener normally doesnot get asecond chanceto
ligen.

iv) Itisconversationa and shouldtherefore sound like oneand havethefollowing
qudities:

a)
b)

©)
d)

9

h)

It should be s mply worded without any difficult or unfamiliar words.
The sentences should be short and ssmple and not complex.
There should beonly oneideain asentence and not many idess.

Thoughtherearethousandsof listeners, what iswritten should be meant
for just onelistener. At thelistening end, therearegeneraly only oneor
two personsand not acrowd.So it should be speaking to one person.

Thewords chosen should denote the exact meaning and not bevague or
abstract .

Thewords should make picturesinthe mindsof thelisteners.

Abbreviationsor short forms should be avoided. If an abbreviationis
used, thenitsfull form should begiven.

If the script consists of big numbersit can berounded off to the nearest
wholenumber.

Whilereferring to morethan oneperson, avoidusing‘he’ or ‘she’. Itcan
confusethelisteners.

INTEXT QUESTIONS12.3

1. Namethedifferent stagesof radio production. List oneactivity in each of the
stages.

2. Thespokenwordinradio hascertain characteristics. List at least three of
them.
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125WHAT YOU HAVE LEARNT

Radio production

Notes — Qudlitiesof a radio producer
e inquistiveness
e drawingfrom experiences
e 3ahility toconceptualiseideas
e Credivity
e good user of words
—>» Elementsof radio production
e dudio
e microphones—unidirectiona, bidirectiona, omnidirectiona
e sound effects
e mudc
e atificid echo
e digort
e humanvoice

— Stagesof radio production
e pre-production
e production
e post production
—» Writingforradio
e importanceof ascript
e dyleof language
e characteristicsof the spokenword

El 126 TERMINAL QUESTIONS

1. Describethequalitiesor skillsrequiredto bearadio producer ?
2. Writeshort notesonthefollowing:
i) microphones
i) soundeffects
i) musc
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3. Explainthedifferent stagesof radio production.
4. lllustratethedifferent characteristicsof the spokenword.
12.7ANSWERSTO INTEXT QUESTIONS Notes

12.11. Refertosection12.1
2. Refertosection12.1
12.2 1. Refertosection12.2
2. i) unidirectiond
i) digtort
iii)  sound proof studio
iv) spot effects
V) echo
12.31. Refertosection12.3
2. Refertosection12.4
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