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ROLE OF TELEVISION AS
A MASS MEDIUM

How often do you watchtelevision? M ost of us cannot imagine aworld without
televison. Itisundoubtedly one of the most popular inventions. You might havea
favourite programme. Have you ever thought of what makes your favourite
television programme sointeresting? What arethe features of televisionasa
medium? What areits strengths and weaknesses? What are the functions of
televison?Thislesson will try to answer some of thesequestions.

"4 OBJECTIVES

After studying thislesson, you will beableto do thefollowing:
e identify thefeaturesof television;

o describehow televison differsfrom other mediums of masscommunication
like print, radio and new medig;

o explanthesrengthsand limitationsof television;

o anligthefunctionsof televison.

141 CHARACTERISTICSOFTELEVISIONASAMEDIUM

How doyou fed whilewatching acricket match ontelevison?lsn'titamost like
being therein thestadium?It isquitedifferent from reading about thematchinthe
next day’s newspaper or hearing aradio commentary. What makesthe cricket
match ontelevison moreinteresting?

Whileradio has sound, television content includes both sound and visuals. This
audiovisual character of televison makesit amagic medium which allows
ustowatch thewor Id from our drawingrooms.

You might remember how exactly Sachinhitasixer inacrucia match. For most of
us, “seeingisbelieving”. Thispowerful visual nature helpstelevisionto create
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vividimpressionsin our mindswhichinturnleadsto emotiona involvement. The
audiovisud quality dso makestelevisonimagesmore memorable.

Notes

_ﬁwﬁlm IS AN

AUDIO-VISUAL
MEDIUM

Fig. 14.1

How iswatching televison different from going for amovie? Towatchtelevision,
you need not leave your drawing room. No need of going to the movietheatreor
buying tickets. You canwatch televisioninthe comfort of your homewithyour
family. Thisiswhy televisionisgenerally regarded asadomestic medium. It
providesentertainment and information right ingde our homesand hasbecomean
integral part of our everyday lives. It can actually pattern our daily activities.

Doesyour family makeit apoint towatch their favouriteseria a aparticular time
and adjust dinner timingsaccordingly? Thisdomestic natureof televisoninfluences
the content also. Have you noticed that a newspaper report has animpersonal
tone, whereasthetelevision anchor addressesyou, theviewer? Thedomestic
natureof televison makesit anintimatemedium. Thismakestheviewersexperience
asense of closenessto theanchorsof ashow or with the charactersinaserial.

TELEVISION IS A
DOMESTIC MEDIM

_
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What will you doif you hear that thereisabomb blast in aneighbouring city? You

may switch onyour television set for moreinformation. Thisisbecausethelive

natureof televison alowsit totransmit visud sand information amost instantly. So,

another important characteristic of televisionisthat it iscapable of being alive

medium. Thevisuasof an earthquakein Indonesiacan reach your televison setin

almost no time. Thiscapacity of the medium makesitideal for transmitting live Notes
visuasof newsand sportsevents. If you arewatching afootbal matchinatelevison

channel, you can ddmost instantly seethe goal hit by your favouriteteam. Onthe

other hand, you can read about thefootba | match only inthe next day’ snewspaper.

Television alowsyou to witness eventswhich happen thousands of milesaway.

TELEVISION 15 A
LIVE MEDIUM

Fig. 14.3

All of usknow that thereare alarge number of peoplewho cannot read or write.
Such peoplemay not be ableto read anewspaper, but they can watch television.
Any onewith atelevisonrece ver can accesstheinformation shownonteevison.
Thismakesit anideal medium to transmit messagesto alarge audience. Ina
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Notes

Transitory : EXisting or
lasting only a short time

country likeours, withahugeilliterate popul ation, thischaracteristic of television
makesit anided instrument for transmitting social messages. Tdevisonadsohasa
very wideoutput, rangeand reach.Itistruly amass medium.

__Activity 14.1

Conduct a survey to find out how many hours people in your
neighbourhood watch television.

Do you read your newspaper every morning?What if you did not get timeinthe
morning?You can dwaysread it later. But, what if you missan episode of your
favouritetelevison serid? Youwill haveto be satisfied with some onetelling you
the story unlessyou had arranged arecording of the programme. Duetothelarge
output and lack of permanence, televison programmesare not easy to berecorded
by viewers. It may be practically impossibleto record every programmewhich
gppearsonyour televison. Therefore, televisonisgenerdly identified asatrangtory
medium.

.TELEV/ISION IS A
TRANSITORY

Fig.14.5

Haveyou ever visited atelevision station? You will be amazed at theamount of
machinery and expertise needed to run atel evision station. Have you or your
friendsever tried to bring out ahand written magazine?You can writearticlesand
storiesand draw your own pictures. All you need will be paper, pen, drawing
instrumentsand time. However, atel evision programme can never be madethis
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easily. It requireslots of money, machinery and experienced people. Broadcast
mediain general and televisionin particular involves complex technology and
organization. Youwill need croresof rupeesto start atelevision station.
Notes S

-rTELEwsmM IS AN

€ XPENSIVE
MEDIUM)

[ﬁqﬁﬂﬁ CHARACTERISTICS OF TELEW
o AUDIO

VISUAL MEDIUM
@ DOMESTIC &, INTIMATE MEDIUM
o LIVE MEDIUM
o MASS MEDIUM
o TRANSITORY IN NATURE

EPEMENE MEDIUM. /j
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D INTEXT QUESTIONS14.1

1. What makestelevisonimagesmorememorable?
Notes Mentionthree characteristicsof televison.

Nametwo characterigticsof television which makesit anideal mediumfor the
telecast of sportsevents.

4. Tick mark (\) theappropriate answer :

(i) Whichcharacter of televison makesit anintimate medium?
(@ livenature
(b) domedtic nature
(c) audiovisual character
(d) trangtory nature

(i) Whichof thefollowing mediumstransmitsmessagesfaster?
(8) newspaper
(b) manuscript magazine
(c) tdevison
(d) crema

(i) Nameadrawback of television
(@ expensvemedium
(b) massmedium
() domedgticmedium
(d) livemedium

(iv) Which characterigtic of televison makesit anided mediumfor delivering
news?

(& audiovisua character
(b) livenature
() domedticcharacter
(d) trandtory nature
(v) Whichof thefollowingisarelatively permanent medium?
(@ teevison
(b) radio
(c) tdevisonnewscast

(d) newspaper

MASS COMMUNICATION
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COMMUNICATION
We have gonethrough the unique characteristics of television. Now let usexplore
how different televisonisfrom other mediumsof masscommunicationlikeradio,
print and new media. Each of thesemediumshastheir own strengthsand imitations. Notes

How do you get your daily newspaper?Your newspaper boy deliversit to your
doorstep, right? Otherwise you will haveto go to ashop and buy the newspaper.
Inother words, print medium needsphysical distribution of itslimited products. If
there is too much demand, the newspaper stand can run out of newspapers.
Comparethiswithtelevison. Any onewith atelevision set can have accesstoit.
Too many peopletuninginto aparticular programmedoesnot affectitsavailability.

o TRANSITORY MEDIUM
a DOES NOT NEED

DOOR TO DOOR
PHYSICAL DISTRIBUTION,

Fig. 14. 8: (a) Characteristicsof television

Ontheother hand, we have aready learnt that televisionisatransitory medium.
Contrast it with the comparative“ permanence” of print. You can easily make
cuttings out of your favourite articles from your newspaper. Contrast it
withrecording your favouritetel evision newsfor amonth.. Which will be easier
to do?
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Fig. 14.8: (b) Characteristicsof Print Media

How would you liketo watch world cup cricket? Will you wait for themorning
newspaper to know what happened inthelast day’smatch?Or will youlistento
theradio commentary?If you have atelevision set, most probably you would
prefer to beinfront of it to catch thelatest action. Thisisbecausetheaudiovisua
nature of television givesit an edgeover both radio and print.

MASSCOMMUNICATION
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Radioisanaurd mediumwhereasprint reliesjust onvisua content. Thetremendous
success of television asamass medium hasitsrootsinitsability to incorporate
both visua and aural content. It combines compel ling visua swith the personal
immediacy of radio. Thisaudio visud character givesit great power in conveying
realismand thiskeepstheviewer emationaly involved.

Doyouownatelevision set aswell asaradio?What kind of programmesdo you
listentoin your radio set? Doesyour favouriteradio channel broadcast more
music oriented programmes? Thisisbecausetheaura nature of radio makesit an
excellent medium for transmitting music and speech.

Television, onthe other hand isabetter mediumfor conveying documentary
information. Would you prefer watching newsontelevisionor listeningtoit on
radio? Thevisua content of television newsmakesit moreappealing than radio
news. Thisisbecauseradio cannot outsmart televisionin providing the experience
of physical reality. Imagine watching atennis match between SaniaMirzaand
VenusWilliamsonyour TV set. Wouldn't it convey amore*“real” experience of
the match than hearing aradio commentary?

AUD’O VISURL MEDIYM
00D MEDIUM FOR

DOCUMENTARY
INFORMATION

Fig. 14.9: (a) Television
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Aural: relating to the ear
or to the sense of hearing
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Notes

«SUI TABLE MEOIUM
FOR TRANSMITTING
SPEECH AND MUSIC

Fig.14.9: (b) Radio

You canlisten to radio whiledoing your household work. You can listen and
driveor shavewhile hearing the news. However, watching television demands
moreundivided attention. You can play your radioin theliving room and heer it
fromthekitchen. However, if youtry to do the samewith television, you are

Fig.14.10: (a) Listeningtoradio
MASS COMMUNICATION
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sureto missmost of theaction. Many peoplekeep their radiosswitchedonin
the background whilethey go about withtheir daily activities. Thistrait of radio
hashel ped it to survivethe ondaught of television. Radio Sationshaveredized
thisadvantage and haveincluded moremusical content intheir programming.
Notes
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Fig. 14.10: (b) Watchingtelevision

Imagine hearing the commentary of therepublic day paradeon radio. How different
will it befromwatching it ontelevison?You will noticethat theradio commentary
triesto paint the picture of therepublic day parade through words. On the other
hand, audio content intelevision isused to support thevisuals. Thisisbecause
televisonisanaudio visual medium, whileradio reliessolely on audio content.
Thisfundamentd difference betweenthetwo influencestheway inwhichnewsor
other programmesare presented in thetwo media.

S Activity 14.3

Comparethetelevision and radio broadcasts of a single event. Note
down which one you preferred and the reason for it.

Inlesson one, you have seenthat internet isgiving television atough competition.
I nternet or new mediahas opened awhole new world of communication. What
do you do when you find aparticular television programme boring?You might
changethe channel. Or you might writealetter to thetelevision channel about the
programme. In both the cases, thefeedback isdelayed. Thereisno mechanism
which allowsthe producer of the programmeto find out whether all theviewers
liked the programmeor not. Thus, ancther trait of televisionisdel ayed feedback.

New mediaon the other handisaninteractivemedium. It allowsyoutoinstantly
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register your commentsabout its contents. It allowsyou to even create your own
content. Thelesson on new mediawill giveyou moredetailsabout how todothis.
Whilewatching atelevison programme, you aremoreor lessaninactive spectator.
Thisisdefinitely not the casewith new media

Notes REMOTE OR MDUSE.?)

Fig. 14.11

We have already seen that atelevision news show can bring the world to our
homes. It cantell usabout world leaders meeting in Washington, the effects of
globa warminginAntarcticaand about an Indian athletewinningagold meda ina
world championship. We havelearnt that televisionisgenerally regarded asa
domestic medium. New media, ontheother hand, isthemedium of theindividua .
It allows you to connect with people around the world with just the click of a

DELAYED OR
LIMITED

FEEDBACK

Fig.14.12 (a) Television
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mouse. Television allowsyou to witness events happening around theworld. New
mediaempowersyou further by allowing you to participatein these events by
posting your comments on websites.

Doyou discussyour favouritetelevision programmewith your friends?Watching a
popular television programme can give you asense of community. New media NOLES

takesthisone step further. It allowsyou to creste communitieswhichwill helpyou
to stay intouch with people of smilar interests. For example, if you likethe songs
of KishoreKumar, you can join aKishore Kumar fan club ontheinternet. Thiswill
help youto beintouchwith and share songswith another KishoreKumar faninas
distant aplaceasNew York.

Fig.14.12: New Media

If you comparetoday’s newspaperswith thosebeforethearriva of televison, you
will noticethat the visual content of today’s newspaper ismuch more. Thisis
becausethearriva of television hasprompted the print industry toreinvent itself.
Peoplewereimpressed by the magic of thevisual content offered by television.
Not to beleft behind, the print media started providing more photographsand
other illugtrations.
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Notes

Fiction — an imaginary
taleor invented story

Every time a new medium emerges, the older mediatry to adapt to the new
chdlenge. Beforethe advent of television, morethan 60 percent of the print content
was fiction based. However, soon television became the preferred source of
entertainment for most people. Thisprompted print to shift moretowardsnon
fiction content. Pay attention to theway newsisreported in bothtelevisonand
print. Youwill noticethat whiletelevision deliversyou thelatest headlinesinno
time, the newspaper concentratesmoreon analysisand providesyouwith additiona
backgroundinformation.

=7 Activity 14.4

Take the same news item in a newspaper and a television channel.
What difference do you find in the way the news is reported in the
two mediums?

Do you watch audience backed shows? Here, the voters decide the outcome of
theshow. Thisisan attempt by televisonto includean € ement of interactivity into
itscontent. Thearriva of new mediahas prompted television to changeitself to
meet the new challenge.

Similarly, newsshowsand other programmeshave started airing viewer’ssms'.
Some news channelsallow you to send reports which might have been shot on
your camera or mobile phone. Thisistermed as ‘citizen journalism’. This
allowstheviewer to participatein the content or programme production. Today,
newspapers also try to be participatory in nature. Many major newspapers
encourageviewersto sendinteresting photographswhich are published.

When television first cameinto existence, it was predicted that it will wipe out
newspapers. However, we have seenthat it isnot so. The newspaper reinvented
itself to meet the new competitor. Similarly, many predict thedesth of televisonin
theage of new media. What do youthink? Will you stopwatchingtelevisoninthe
yearsto come?

INTEXT QUESTIONS14.2

1. Fillintheblankswith appropriateword/s:

() Radioisan———— medium

(i) Newspaper isacomparatively ————— medium in comparison
tothetrangtory natureof televison

(i) Thearrival of television prompted print to itsvisua
content

2. () Whichof thefollowing statementsabout televisonisnot true?

(@ itisaudiovisud innature
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(b) itisalivemedium
(¢) itislesspowerful than print
(d) delayedfeedback isoneof itstraits
(i) Which of thefollowing allowsthe viewer to participateintelevision Notes

content production?
(@ Citizenjourndism
(b) Current affairsprogrammes
(©) News
(d) Serids
(iii) Identify thefa se statement
(@ Newspapersneedto be physically delivered to thereaders
(b) Television haswiped out newspapers
(c) Teevidonisadomesticmedium

(d) New mediaisinteractiveinnature

~] Activity 14.5

1. Monitor television news, radio news and your daily newspaper
for a week and enlist the differencesin the ways in which the same
newsisreported in all the three mediums. Pay special attention to the way
words and pictures are used in each medium.

14.3 FUNCTIONSOF TELEVISION

. TELEVISION
PROVIDES
J'HFGEM#T@}JJ

Fig. 14.13
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Notes

Do youwatchthe programmesaired on channd slike National Geographic? They
giveyouawholelot of information about avariety of topicsrangingfromthelifeof
turtlesto the scientific factsabout volcanoes. Similarly, anewschannel givesyou
information about eventsranging fromthelocal footbal matchtothewar inIrag.
Thusprovidinginformationisoneof themain functionsof television.

S Activity 14.6

| dentify and watch a programme which providesinformation in your
favourite channel. Make a note of the information you gained by
watching the programme.

Doyouwatchtheprogrammesof theNationa Intitute of Open Schooling (NIOS)
aired on Gyan Darshan? Do they help you to understand your |essons better?
Gyan Darshanisan excellent example of how televisionisused for educational
purposes. Because of itsvisual nature, television can be an excellent source of
instruction. A lesson about France can be made all the more exciting through a
televison programmeon the country which can show you thesightsand sounds
of Paris. Thus, television can bean excellent educationd tool.

Canyou think of other topicswhich can betaught better by usingtelevison?
Television canbeused:

e todemonstrate processesor physicd skills
e toshow movement

e forthose lackingreading skills

e to makedistancelearning more personalized

e tomaketeaching andlearning moreattractive,and dynamic

However, television hasitslimitationsasan educator. Inaclassroom you can
always ask your teacher your doubts. Also, the teacher can repeat adifficult
concept. Obvioudy, atelevision set cannot do thisdueto practical constraints. A
few limitationsof televisionintheeducationd field aredueto thefact that:

e jtisprimarily aone-way communication medium
e  both production and transmission of programmesare costly

e theproduction processisvery lengthy
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Why do you watch tel evison? I sthereany one mg or reason? Many of uswatch
televisontorelax or to beentertained. Thusproviding entertainment isoneof the
mgor functionsof televison. Asaresult serids, filmsor musi ¢ based programmes
areamong themost popular televison programmes. Televison providesdifferent
kindsof programmesfor different sections. Your brother might watch afootball
match whileyour sister may be moreinterested in aquiz contest. Notes

F{;’HCTJM‘S OF TELEVISION :
, JELEV/SION CAN BE
UsED AS A SOURCE

of ENTERTAINMENT

Fig. 14.14

JINTEXT QUESTIONS14.3
Nametwo functionsof televison
Giveanexamplewheretelevisonisused for educationa gods

Namethemost popular function of television.

A w D P

Fill inthe blankswith appropriateword/s:

(i) is an example of achannel which providesinformative
programmes.

(i) Televisioncan helpto makedistancelearning
(iii) Theoneway communication method of televison itsroleas
an educator.
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5T
14.4AWHAT YOUHAVE LEARNT
TELEVISION
Notes

| CHARACTERISTICS FUNCTIONS

AUDIO LIVE |
VISUAL MEDIUM

MEDIUM

DOMESTIC| | MASS L
MEDIUM MEDIUM INFORMS

EDUCATES

TRANSITORY
MEDIUM

ENTERTAINS

EXPENSIVE MEDIUM

EI 145 TERMINAL EXERCISES

What arethe mgjor characterigticsof television?
| dentify the mgjor differencesbetweentelevision, print and radio.

What arethe main strengthsand limitations of televison?

1
2.
3.
4.

Explainthefunctionsof television.

-] 146 ANSWERSTOINTEXT QUESTIONS
14.1 1. Theaudiovisud character of television
2. Livemedium, audiovisua content, domestic medium, any other

3. Livemedium, audiovisud nature.

4. (i) (b) (i) (o) (iii) (@ (iv) (b) (V) (d)
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142 1. () aurd
(i) permanent
(iif) increase
2.(i) (o) (i) (& (iii) (b) Notes

14.3 1. (i) educates(ii) informs(iii) any other
2. (1) GyanDarshan (ii) any other
3. providing entertainment
4. (i) Nationa Geographic, any other
(i) persondized
(iii) limits
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