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ADVERTISING —An Introduction

Sab Pade Sab Bade . Can you recall something?
You guessed it! Sarva ShikshaAbhiyan!

The SarvaShikshaAbhiyan or the Education For All programmeof the government
of India

Seehow easy it was to remember the name of thispopular programme. Thisis
the power of advertising.

Advertising is a public announcement to inform and persuade people
to buy a product, a service or an idea.

An advertisement wouldincludeany notice, circular, 1abel, wrapper or any other
document or any announcement made orally, or by means of producing or
transmitting light, sound or smoke.

Haveyou read about people using smoke signal sto pass on messages?

Everyday, we see and hear hundreds of advertisements. L et usconsider afew of
them.
e Postersinforming usabout thelatest Bollywood filmto berel eased.

e Bighoardingstelling uswhich toothpaste would give usthe cleanest and
strongest teeth.

e TheRJ, orradiojockey, asking usto buy things from the big shopinthe
centreof thecity for the most fashionableclothes..

e Thehugewall carrying the name and address of thelocal beauty parlour,
whichwill makeeventhemost ordinary lady ook asglamorousasafilm sar!
Wouldn’t you liketo know more about thisfascinating process?

Inthislesson, you will learn about the creative world of advertising.
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After studying thislesson, you will beableto dothefollowing:

e tracetheoriginof advertisng; Notes

e explainthehistory of theadvertisementindustry inIndia;

e classfy different kindsof advertisementsbased onthemedium;;
e differentiate between varioustypesof advertising.

17.10RIGINAND DEVELOPMENT

Can you imagine two people with drums walking down the streets of
Mohenjodaro, thecity of the IndusValley Civilization you read about in your
history lessonin previousclasses, shouting their own and other’ smessages? People
would stop and listen, just asyou do when you stop to read an advertisement on
theroad, or watch an advertisement ontelevision! Thenthereusedto besignson
shopsor drinking housesto i ndicate the name of the shop or the shop owner. The
highly urbanised cities of Harappaand Mohenjodaro employed signsto sell the
many typesof art and craft itemsthat our ancient civilizationswerefamousfor.

Inthe Indian subcontinent, during Emperor Ashoka sreign, stonesor pillarswere
used for making public announcements.

There have aways been advertisements of some sort or the other. Theform of
advertising for thetransmission of information dates back to ancient Greeceand
Rome, whentown criers, drummersand signswere used to carry information for
advertising goodsand services. Excavationsin the ancient Roman town of Pompeii
have shown evidence of someform of advertising.

Oneadvertisement foundinthe Latinlanguage readsasfollows:

‘A copper pot has been taken from this shop. Whoever brings it
back will receive 65 cesterces. If anyone shall hand over the thief,
hewill receive an additional reward.’

Theancient Romanspainted noti ces of thegtre performances, games, entertainments
and public eventson thewalls of the busy centresof thetown. Roman dairieshad
asign outsidewith agoat on it and their schools had a picture of aboy being
whipped. These signs were often used because many people could not read.
Which signwill you usefor aschool ?1t was much later that public noticeswere
placedinthe‘ActaDiurna , awall newspaper that provided daily newsof politics
inancient Romein 131 BC. L ost-and-found advertising on papyruswascommon
inAncient Greeceand Ancient Rome.
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DIDYOU KNOW?

e Egyptiansmade salesmessagesand wall poster son papyr us-paper. Paper
made from the papyrus plant by cutting it in strips, was used by ancient
Greeks and Romans too.

e Commercial messages and political campaign displays have been
discovered in the ruins of ancient Arabia.

e \Wall or rock painting for commercial advertising isanother example of
an ancient advertising form, which is present to this day in many parts
of Asia, Africa, and South America.

e The tradition of wall painting can be traced back to Indian rock-art
paintings that date back to 4000 BC.

Doyouremember reading about handbills, postersand pamphletsinyour first
module on communication? Do you know that modern advertising was made
possibledueto the successof the printing industry?Handbills, posters, pamphlets
and leefletswere printed inlarge numbersand di stributed throughout the city, and
also put up onwallsin public places.

Advertising soon became apowerful tool to market the products producedinthe
factories- from safety pinsto sewing machines. Newspapersbegan selling space
to advertisements. Soon therewas more advertisement than news!

DIDYOU KNOW?

Thefirst modern ‘advertising agency’ started operating around 1875 in the
United Sates of America, when Mr N. W. Ayer and Sons of Philadelphia
offered to produce advertisements and also to contract for space in

newspapers.

Thefidld of advertising wasrevol utionized with the advent of radio and television
aspopular mediaof communication in thiscentury. Whilethe presswould cover
only theliterate population, the radio and television have widely covered both
literatesand non-literates. Television and radio remain themost popular mediain
urbanaswell asrura areas. During the 1990s, thearriva of satdllitetelevisonand
internet hasresultedin significant changesinthefield.
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Handbill | A small sheet of paper carrying an advertisement message
distributed by hand. Handbills are very often white, pink and
yellow. Sudentsand newspaper deal ersdo thework of distributing
handbills.

Poster | Asignposted ina public place asan advertisement. A poster may|
carry onlywords, or it may have graphic imagesand photographs.
A poster may be stuck on a wall with glue or fevicol.

Leaflet | A small book usually having a paper cover. It usually has very
few and thin pages.

Ad An advertisement isalso called an ad.

INTEXT QUESTIONS17.1

1. Givenbelow arealist of ancient civilizations. Relatethemto the respective
form of advertising that was used during that period.

)  Harappaand Mohenjodaro a) donesor pillarsfor making public

announcements
i)  Emperor Ashoka b) drummersand criersmade
announcements
i)  Greeceand Rome ¢) usedsignstosdl artsand crafts
Iv) Egypt d) ActaDiurna-awall newspaper
V) Rome €) saesmessagesandwall posters
on papyrus

5| Activity 17.1

Collect two samples each of a leaflet, poster and handbill.

17.2ADVERTISING IN INDIA

Thehistory of advertisingin Indiaparallelsthe history of the Indian Press. You
would havelearnt in the module on print mediathat the first issue of thefirst
newspaper of the Indian subcontinent, wasthe’ Bengal Gazette' or the‘ Calcutta
Genera Advertiser’, started by JamesAugustus Hicky on January 29, 1780. Did
youknow that it carried afew advertisements? During theearly yearsthe newspapers
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announced births, deaths, appointments, arrival and departure of shipsand sale of
furniture. By thebeginning of the 19th century the pattern of advertisngrevededa
definite change. Even the daily newspapers announced themsel ves through
advertisementsin existing periodicals. The power of advertisingincreased rapidly
with thegrowth in trade and commerce.

Which newspaper doesyour family read? Doesit have many advertisements?

By 1830, around three dozen newspapers and periodica swere being published
onaregular basisfromIndia. Withtheriseof new industries, advertising, even
from British companies, increased. Thegrowth of advertisinginIndiaisasolinked
to the Swadeshi movement (1920-1922), which gaveimpetusto Indian industries.
Do you remember the names of some of the freedom fightersassociated with the
Swadeshi Movement? M ahatma Gandhi described Swadeshi as“acall tothe
consumer to beaware of theviolence heis causing by supporting thoseindustries
that result in poverty, harmtoworkersand to humansand other crestures” Swadeshi
Movement was an attempt to take economic power from the British by the use of
domestic made products. Spinning the Charkha and wearing Khadi becamea
very powerful tool tofight the British government.

L et usnow find out how modern Indian advertising devel oped. Do you know
when thelndian advertising agenciesstarted operating? Thefirst Indian ad agency,
thelndian Advertising Agency, waslaunchedinthevery early yearsof the 20th
century. Ontheother hand, B Dattaram & Co, located in Girgaumin Mumbai and
launched in 1905, aso claimsto bethe oldest existing Indian agency! Thiswas
followed by thelaunch of the Cal cuttaAdvertisng Agency in 1909. By the 1920s
anumber of Indian agencieswereworking fromthe mgjor Indian cities, themost
important being theModern Publicity Company inMadras, Central Publicity Service
in Bombay and Cd cuttaand the Oriental AdvertisngAgency inTiruchirgpali. In
1931, thefirst full-fledged Indian ad agency, the National Advertising Service,
was established. During the post independence era, the advertising businesswas
well onitsway to growth and expansion. TheIndian Society of Advertiserswas
formedin 1951 andin May 1958, the Society of Advertising Practitionerswas
established and advertising clubs came up in Bombay and Cal cuttato promote
higher standards of work.

Market research and readership surveysled to further professionalisation of the
advertising industry. Television Rating Points, popularly known as TRP
measurements, provided ad agencieswith statistical dataon consumer/ viewer
likesand didikesand hel ped them create effective mediaplansand ad campaigns.
Do you know which television news channel hasthe highest TRP?
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Theintroduction of multi-colour printing, improved printing machinesand the | Relations
development of commercid art gavethead businessafurther boost. Theadvertisng
agenciesexpanded their servicesand thiswas dueto the phenomenal growthin
media. Bes dessdlling spacein newspapersand magazines, they beganto offer art
works, organization of fairsand exhibitionsand market research.

SOME IMPORTANT YEARSINADVERTISINGHISTORY

1780 Modern advertising history began with classified advertising.
Ads appeared for the first time in print in Hickey's weekly|
newspaper, the Bengal Gazette.

Newspaper studios trained the first generation of visualizers
and illustratorsto produce advertisementsfor the print media.

1905 B Dattaram & Co, one of the early companies making
advertisements for newspapers was launched in Mumbai.

1920 — 1922 | Years of the Swvadeshi movement

1920 - 1929 | Thefirst foreign owned ad agencies were set up.

1931 The first ad agency, the National Advertising Service was
established.

1951 The Indian Society of Advertisers was formed.

INTEXT QUESTIONS17.2

1. Choosethecorrect dternativels.

)  Who beganthefirst newspaper to be published from India?

a)
b)
<)

d)

MahatmaGandhi
Bennett and Coleman
JamesAugustusHicky
James Cameron

i)  Whatisthenameof thefirst ad agency established in our country?

a
b)
©)
d)

Ogilvy and Mather
IndianAdvertisngAgency
Modern Publicity Company
India sAdvertisng Company
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i) What contributed to therise of advertisng?
a Swadeshi movement
b) Newsagencies
¢) Newindustries
d) Introductionof new printing technologies
iv) Namethepowerful tool usedtofight the British?
a) Khedi
b) Textilelndustry
c) Advertisementindustry
d) Newspapers
V) Whatdoyouunderstandby ‘TRP'.
a) TeevisonReader Poll
b) TdevisonRatingPoll
c) TeevisonRatingPoints
d) Teevison RatingProgramme

17.3 CLASSIFICATION OFADVERTISEMENTSACCORDINGTO

VARIOUSMEDIA

There are different waysto categorise advertising. Themost popular will bea
classification based on themediaof advertising.

L et usdiscussabout thedifferent forms of advertisementsfound in media
Print

Thisisone of the most popular forms of advertising. Print ads can have many
forms- newspapersand magazineads, bills, wall posters, banners, calendars. As
we have discussed before, therise of print advertisingislinked to therise of the
newspaper indudtry. Theingalation and successof thefirg linotypeprinting machine
by the Statesman in Cal cuttain 1907 proved to beagreat impetusto theindustry.
Inafew yearsother newspaperstooingdled thismachine. Printing became cheaper,
quicker and better. Thefirst ad agency wasestablished around thistime.

Print ads can be categorized as Classified and Display ads.

Classified adsprovidevauableinformationin avery direct and often dry manner.
They contain only basic facts. You must have read information about property
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markets, shares, matrimonials, detective agencies, housing, birthsand deathsin | Relations

theclassified pagesof most national dailies.

Display adsare bigger and take more space. They are often very colourful and
contain attractiveimages. Glossy magazinesusualy carry many display ads.

Electronic

Electronic adsare usually morevibrant. They can be heard on radio and seenon
televison. Theriseof thetelevisonindustry wasagreat impetusto theadvertising
industry - SO much sothat very often peoplefind adsmoreinteresting thantelevision
programmes.

Did you know that a TV ad is also called a commercial? It is called a
commer cial because the company which advertisesits product pays money
to generate business through the advertisement.

| Activity 17.2

List out some popular television commercials.

Electronic ads can also be displayed astext and image on big monitorsand light
boards. In big citiesand metros, there are many text boards on traffic signals.
These adstarget peoplewhilethey arewaiting for thelight to turn green!

Fig. 17.1: Electronicad on abusy road
New media

If you haveused acell phone, you will befamiliar with different adsasking you
to download popular film songsor votefor your favourite candidatein atelevison
show! Thereisanew phasein advertising with the coming of theinternet and
popularity of cell phones. Computersand cell phones are becoming cheaper
and more accessible. These arethe new platforms of advertising for the 21st
century. Do you think the adsthat keep popping up on websitesareannoying?
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Fig. 17.2: Advertisement on awebsite

F: = Activity 17.3
i:i‘ If you haven't seeninternet ads, visit acyber cafeif possible, and ask
— thecomputer operator to show you someads.

L et ussummarisewhat you havelearnt about the classification of advertisements
based on different media. Look at thetablegiven below :

DIFFERENT MEDIA OFADVERTISING

Print Electronic Digital/ New Media
Newspaper Televison Internet websites

Handhill Radio CD andDVDsof filmsandmusic
Poster Cable Network Cdll Phones

Banner (paper, cloth)

Pamphlet

Brochure

Leeflet

Books

Magazines

F" ] Activity 17.4
L |
kd | If you haven't seen internet ads, visit a cyber caféif possible, and
— askthe computer operator to show you some ads.
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1. Whatisclassfied advertisng?

1 INTEXT QUESTIONS17.3

2. Whyis1907 animportant year for theprint industry in India?
3.  What arethenew platformsof advertising?

SOMEADVERTISINGTERMSTO REMEMBER
Tagline

Ataglineisacrestive, often witty, ad dogan that helpspeopleremember aparticular
product. Canyou think of any popular taglines?

Brand

Brandisthe nameof aproduct or servicethat isvery easily recognizable. People
buy the product because of the brand name. Some famous brands are Dettol,
Peps cola, Parle G Hawkins pressure cooker, Bgjg scooter, Yamahamotorbikes,
Cadburys chocolate, Ponds soap, Sunsilk shampoo, BandAid, Dalda, Hamam
soap, Lifebouy soap.

Campaign

An advertisement campaign isaseries of advertisement messagesthat sharea
singleideaand theme which together make up an advertisement strategy for a
product, service, or ingtitution. Advertising campaigns appear in different media
acrossaspecifictimeframe.

An example of an advertsing campaign isthe ‘ Jago Grahak Jago’ ( wake up,
consumer) campaign initiated by the government of India to create consumer
awareness and protect therightsof the consumer acrossthe country.

Target audience

Target audience or target group isthe primary group of peoplethat something,
usudly an advertising campaign, isaimed at. A target audience can be peopleof a
certain agegroup, gender, marital Satus, etc. (example: teenagers, females, single
people, etc.) A certain combination, likemen from twenty tothirty isoften atarget
audience. Other groups, although not the main focus, may also beinterested.
Without knowing your target audience, advertising and theselling of aparticular
product can becomedifficult and expensive.

17.4 TYPESOFADVERTISING

Advertisements can be categorized according to theme or content. Broadly
speaking, therearefour types.
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Product Advertising

Have you seen how small children want to drink the same soft drink astheir
favouritecricketer and film star? Thisistheimpact of product advertisingandis
themaost common typeof advertisng asitismost easily identified.

A product issomething producedin large numbersby human beings, machinesor
by a natural process.. Products advertised therefore range from fruits and
vegetablesto picklesand jamsand scootersand cars.

The main focus of the ad in this case isthe product and not the company or
manufacturer. These ads usually have a playful approach. They are low on
information about the product but are high on style. Ads of soft drinks, shoes,
cars, cell phonesand food products bel ong to this category.
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Fig. 17.3: Product advertising
ServiceAdvertising

Herethefocusisnot on afactory manufactured item or product but acompany
providing aservice. Thiscould be abank, therailwaysacall centre or travel
agency. The adsusually show the company asaleading service provider inits
particularsfield.

L et usconsider the example of thelndian Railways. In order to keep the public
interested inthe Railwaysand familiarizethemwith their services, advertisements
are issued from time to time. You may look for these advertisementsin the
newspapersand thewebsitesof Indian Railways.

Similarly, banksarefound to advertisether saving schemesandloanfacilitiesthat
they offer for buying homesand vehicles.

Canyouthink of other kindsof services, which areadvertise?
Public ServiceAdvertising

Thisisasocaled socid serviceadvertisng or development advertisng. Herethe
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focusisonissuesthat impact society on alarger scale, such asfamily planning,
national integration, polio eradication, and pollution control. Themain purposeis
to create public awareness through hard-hitting direct messages. Theseadsdo
not sell productsand servicesbut idess.

L et ustakethe example of the polio eradication campaign. Advertisementsare
issued through various mass media such as newspapers, radio and television to
create awarenesson polio eradication. Thiswasto motivate parentsto taketheir
children for immunization and enablethemto be given polio drops.

Fig.17.4: Public serviceadvertising

Ingtitutional Advertising

These adsaredirected at creating agood publicimage of acompany. The ads
focus on the organization’swork in areas of research, development and quality
control. Often the ads concentrate on the social work done by the company by its
sponsorship of educationd, cultural and sportsevents. The purpose of theseads
isto sl apositiveimage of the company rather than aproduct manufactured by
the company.

The TATA Sted adsinthe 1980swiththetag line—" Ispat bhi hum banatehain’ or”
weasomakested’, isagood exampleof ingtitutional advertising.

D INTEXT QUESTIONS17.4

1. Sortout thefollowing examplesinthe categoriesof product advertising,
serviceadvertising and public serviceadvertising.

) cas

i) lifeinsuarance
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Relations iif) postal services

iv) hospitds
v)  pollutioncontrol

Notes vi) - shampoo
vii) family planning
viii) arlines

iX) softdrinks

17.5 SOME POPULARADVERTISEMENT SLOGANS

SAIL [Steel Authority Of IndiaLtd]
There’'s A Bit Of SAIL In Everybody

DELHI POLICE
With you, For you, Always

INCREDIBLE INDIA
Celebrate Rajasthan !

ENCHANTING TAMILNADU
Experience Yourself!

KARNATAKA
One Sate,. Many Worlds.

BSNL (Bharat Sanchar Nigam Limited)
Connecting India

HANDLOOM MARK
The Assurance of Real Handloom Creations.
India’s Rich Heritage. Use handloom productswith pride.

INDIAN OIL XTRA PREMIUM
The best your vehice can get.

DELHI 2010 XIX COMMONWEALTH GAMES
Come Out And Play

ONGC (OIL AND NATURAL GASCORPORATION)
making tomorrow brighter
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SARVA SHIKSHAABHIYAN ( Education for All ) Relations

Sab Pade Sab Bade

PUL SE POL10 CAMPAIGN -PUL SE RAVIWAR

Two drops of life
Notes

Lok

LT
E #l 17.6 WHAT YOUHAVE LEARNT

—» Formsof advertisnginancient civilizations

peoplewith drums shouting messages

stonesand pillarsmaking public announcements

wadl painting

rock painting

messages and wall posterson papyrus (paper)

Higtory of advertisinginindia

e advertisementsinthefirst newspaper
‘Bengd Gazette'.

e swadeshi movement

e modern advertisng agencies

Classification of adsaccording tovariousmedia

e print—newspaper, handbill, poster, banner, pamphl et, brochure, lesfl et
books, magainzines.

e dectronic—televison, radio

e new media—internet websites, cell phones, CDsand DV Dsof films
andmusic

Typesof advertising

e product advertisng

e saviceadvertisng

e inditutiond advertisng

e publicserviceadvertising

Advertisngterms

Popular advertisement dogans

17.7 TERMINAL QUESTIONS

1) Describethevariousformsof advertisingwhich existed intheancient world.
How arethey different from modern methods of advertising ?

2) Writeshort notesonthefollowing:
a) Originof advertisng
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3)
4)

| Y 178 ANSWERSTO INTEXT QUESTIONS

171

17.2

17.3

174

Advertisng-AnIntroduction

b) Tagline
¢ Brad

Comparethe processof advertising inthe print, e ectronic and new media.

Differentiate between product, service, institutional and public service
advertigng?

1. ) ©

i) (b)
i) (a), (c), (d)
v) (@
v) (©

1. Classified adsprovidevaluableinformationinacrisp, direct and
precise manner.

2. Theyear 1907 isimportant because of theinstallation and success of
thefirst linotype printing machine by the Statesmanin Cal cutta.

. Internet and cell phones.
1. i) productadvertisng
i) serviceadvertisng
iil) serviceadvertisng
IvV) serviceadvertisng
V) publicserviceadvertsng
Vi) product advertisng
Vi) publicserviceadvertisng
Viii) serviceadvertisng
iX) product advertisng
X) saviceadvertisng
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