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PUBLIC RELATIONS — TOOLS

You havelearnt in your earlier lesson thet public rdaionsisdl aout communicating
effectively with the publics. But how isthis managed ? Thisisdonewith the help
of different channels of communication.

Have you come across the following:

speeches delivered by experts
smdll sheets of paper distributed with your daily newspaper
advertisements on radio and televison

huge display boards aong the roadside giving information about a particular
product

places where severad products are displayed and sold..

These are examples of the different formats that are used in public relations,

What are these formats?

These include oral communication, printed word, broadcast messages, and
exhibitions. In other words, these are the different tools used for communication
in public relations.

In thislesson, you will learn about these tools and how exactly they enable the
process of public relations.

" :'D OBJECTIVES

After studying thislesson, you will be able to do the following:

explain the meaning of PR toals;
identify the different PR tools;

describe ora communication ;
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e classfy different formsof printed communication ;

e datetheimportance of print and broadcast mediaas PR tools;
e list thevariousformsof outdoor media;

e daethesgnificance of other formsof mediain PR.

20.1PRTOOLS

You have dready learnt that the basic god of public relationsis:
e todtract public attention

e winbdief

e achieve understanding and

e eangoodwill.

But how isthisachieved. Let us answer this question.

You dready know that in the process of public relations, any messageis used to
target a particular audience. Let us take the example of aschool principa who
has to address her students before their exams. She will have to prepare her
talk effectively so that the students feel encouraged and motivated.

Congder the example of another message appedling to the public to participate
in acampaign to keep the city clean. This may be broadcast through radio or
televison.

A website can aso be used to provide information. You may try looking up the
website of auniversity which gives vital information on the courses offered,
procedure for applying for the course and so on.

All these are examples of tools or techniques used in public relations.

Let us now broadly classify the PR tools used to communicate to the public.
—  Ord communication

—  Printed and graphic communication

— Printmedia

—  Outdoor media (electronic displays, hoardings, posters)

—  Broadcast media (radio, televison, films)

—  Other media (websites, endorsements, exhibitions)

20.20RAL COMMUNICATION

You may recall what you have learnt about interpersonal communication in the
first module. It isatwo way communication.
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Let us consder the example of aconversation between a student and a teacher:
The student has not done well in her exams and the teacher wantsto talk to her
to find out the reason for her failure in the exam. The student is given an
opportunity to express her problems and the teacher tries to console her and
guide her so that she can do better in the next exam. Thisisan example of ora
communication between astudent and a teacher.

Oral communication issimilar to interpersona communication wherethereisa
two way communication. Thisisaso called face to face communication or person
to person communication. Thiswasthe only form of communication when there
were no means of modern communication.

Ora communication is aan effective PR tool which allows for questions and
claifications
SPEECH AND INTERVIEW

You must have heard or seen the Prime Minister or President addressing the
public on special occasions like Independence Day through the radio or
television. Have you found their talk impressive? What have you learnt from
their messages?

Thisisan example of aspeech which isa primary form of oral communication.
A good speech helpsin effectively communicating to the public. If the speech is
delivered before alive audience, it provides an environment for a two-way
communication.

Fig. 20.1: Speech

You must have heard of theterm ‘interview’. You may even have heard or seen
aninterview with afilm star or cricketer on radio or television.

Now let us understand what the term ‘interview’ means. Interview is another
form of oral communication where you find one person asking questions and
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interviewee. In this method, the interviewee gets an opportunity to impress the
audience, fulfilling one of the godsof public relations.

Notes

Fig. 20.2: Interview

h JINTEXT QUESTIONS 20.1

1. Fill inthe blankswith the most suitable word given in the bracket.

i)  Ora communication isaso caled ———communication. (faceto
face, interpersond, intrapersona)

i) —— isan exampleof ord communication. (Speech, webdte, poster)

i) Thebascgod of public relationsisto——— the public. (distract,
offend, attract)

Iv) ——— isaform of ora communication involving questions and
answers. (peech, interview, campaign)

20.3PRINTED AND GRAPHIC COMMUNICATION

¢ Fliegs

Have you come across single printed sheets of paper that are distributed along
with your daily newspaper?You find that these give information about summer
classesfor children during school vacation, eating placesin the neighbourhood,
facilities offered by schools etc. You can see that they provide alot of useful
information about various servicesin your locdlity.

These sheets of paper which provide information are commonly referred to as
fliersor handhills.

Therefore we can say that:
Hiers

e represent the smplest and easiest form of information tools used in public
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were the first written materid used for public reations

e areunfolded sheets posted on bulletin boards, delivered by mail or distrib-
uted by hand.

e present asingle message rather than a series of separate message units.
e time specific and address a particular event
e  sarveawareness objectives through information.
Fliers can be made effective by enhancing their visua apped.
DID YOU KNOW?

Thirty eight centuries ago, the Babylonians in Mesopotamia prepared
fliers (carved on stone tablets) as part of a public education campaign
to increase agricultural efficiency.

= Activity 20.1

Collect fliers/ handbills which are distributed along with your news-
paper for a month and write down the purpose for which they
were developed. Did you find any one of them useful ?

e Brochures

When the message to be conveyed must last longer in the minds of the audi-
ence, then one sheet of information, asin aflier, may not be sufficient. Insuch a
case, amulti-page publication or in other words, more than one page of printed
matter, is produced asa PR tool.

Depending on their size and purpose for which they are developed, they are
caled legflets, folders or pamphlets. All these publications are called brochures.

We can therefore define a brochure as follows:

‘ folded sheet of information which can be read like a book and provides
information which isrelevant over alonger period of time'.

L et us see some examples of brochures.

A brochure produced by a university provides information about its campus,
courses offered, fee structure, hostel facilities and so on for students who are
seeking admisson to its colleges.

Similarly, atravel agent brings out brochures which give information on tour
packages organized by them for tourists.

e Newdletter

What exactly isanewdetter?

e [tisaprinted publication produced at regular intervas

e [tisdigributed to aparticular audience seeking information.

e A newdetter should focus on information relevant to its public or audience
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e  Thecontent of anewdetter is presented in awriting style that islessforma
and letter-like.

For example, a newdetter published by a college conssts of information about
activities conducted during a particular period, specia achievements by students
or teachers, retiring employees, new entrants etc. Such newdetters target not
only the teachers and students but also the college dumni.

PRESSRELEASE

Let us now study about a press release which is different from the other forms
of printed communication that you have so far sudied.

A pressreeaseisthe most important form of written communication used by a
public relations professiona to announce something to the media. It is mailed,
faxed or eemailed to the media.

How is apress rel ease devel oped?

Thetext of the pressrelease is written in the form of a story with an attractive
heading so that the media quickly grasps and circul ates the message through
newspapersdradio/televison/internet.

= Activity 20.2

Prepare a brief press release on a cultural programme organized
by your school.

20.4PRINT MEDIA

You have learnt in an earlier module that newspapers and magazines form a part
of print media. Now let us see how print mediais used asa PR tool. You must
have seen severa advertisements appearing in newspapers and magazines. What
do they congist of ? They consist of textua messages aswell as some visuasor
pictures. These advertisements are examples of PR tools used in the print me-
dia They are worked out effectively to attract the reader’s attention away from
other competing advertisements.

But you find that advertisements appearing in newspapers and magazines are
different in anumber of ways. Let uslist them.

Table 20.1
Newspaper advertising Magazine advertising
e Generaly in black and white o generdly in colour
e Found in various Szes e modtly full page
e More than one advertisement may be o normally only one advertise-
placed on the same page ment is placed on apage
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INTEXT QUESTIONS 20.2

1. Givenbelow arealist of descriptions. Relate them to the respective form
of printed and graphic communication that you have learnt.in the lesson.

o _ ) Notes
Description Type of printed and graphic
Communication

) Written communication used to make an
announcement to the media

i)  printed publication produced at regular intervals

iif)  folded sheet of printed information which
isrelevant for alonger period

Iv)  unfolded sheet of printed information presenting
asingle message

2. Giveany two differences between newspaper and magazine advertising.

20.50UTDOOR MEDIA

Have you seen huge boards displaying messages on a particular brand of mobile
phone and dazzling in the night sky. Thisiswhat is called ahoarding and these
daysyou find that many of the hoardings are eectronicaly operated ( €ectronic
hoarding) to make them attractive and catch the attention of the viewers. Thisis
an example of an outdoor medium whichisapopular tool used in public reations.

Likewise, you must have read messages on milk and milk products written on
bus panels and on huge boards at bus terminals, airports and railway stations
where a lot of people come together. These forms of communication are
commonly referred to as poster media.

Here, you will notice that the emphasisis on the visual messages or what is
visible to the audience. The poster message carries astrong illustration with a
meaningful headline. Thisform of communication is used to remind the audience
about a certain product or idea.

Another form of outdoor medium are huge balloons suspended in the air with a
message written on them. These are hot air balloonswhich can easily capture
the attention of the public.and thushelp in public relations.
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Fig. 20.3: Hot air balloon

However, you find that some forms of outdoor media such as hoardings erected
on the roadside provide very little viewing time for the viewer and thus do not

help in effective communication.

Ar.—- P rr ol

Fig. 20.4: Advertising on bus panels

20.6BROADCAST MEDIA

You have studied about the broadcast media such asradio and televison in your
previous lessons.
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L et ustake the example of the radio. You hear messages and music through this | Relations

medium. The characterigtic feature here is the sound which creates an impact on
the ligteners. Radio advertisements which combine music and messagesisatypicd
example used for public relations.

Similarly, take the case of television. Here, you can see pictures or images as
well ashear amessage or music. Theseimages have certain characterigtic features.
They are seen to move as well as make sounds, thus creating a huge impact on
viewers. Reality music and dance shows, cricket matches which are sponsored
by business organizations are examples of television being used to attract public
attention to aparticular product.

Notes

Now let us compare these with images and text found in the print (newspapers
and magazines) and poster media. They are found to be static or in other words,
they do not move.

Therefore, you can now see that the broadcast media offers possibilities for
movement and sound, making it possibleto present creative and atractive images.

Have you seen images on the internet? They offer scope for including movement
and sound, making it avery gppeding tool for communication. Promationd offers
of cheap air tickets by airline companies provide examples of the internet being
used a PR tool for communication.

INTEXT QUESTIONS 203

1. Lisgtany twoformsof outdoor mediawith examples.

2. Fill inthe the most appropriate word/s in the blank space:

)  Hoarding isan example of media

i)  Radio advertisements combine———— and messages.

i) Imagesandtext in the print mediaare

iv)  Image on the internet offer scope for and

V)  When messages are written on bus pands, thisform of communication
iscalled media

20.7 OTHER FORMSOF MEDIA

WEBSITES

Where do you find awebsite? On the internet? Some of you would have also
seen awebsite,

L et usunderstand what awebsite is? A website is a collection of web pages and
imageswhichis ble to the public through the internet.

MASS-COMMUNICATION 113




MODULE - 5

Advertising and Public
Relations

Notes

114

Public Relations-Tools

Fig. 20.4: Advertising through websites
Theinternet web isthe most commonly used form of mediafor public reations.

Consider a situation when you haveto travel to aparticular city by train. The
easiest way to obtain information on trains going to that city has been made
possible by the Indian Railways through its website. You can even book tickets
through thiswebsite. Compare this with a situation in which you haveto go all
the way to the raillway booking counter for the same purpose. Thisisan example
of aPR exercise by therailwaysfor the benefit of the public.

From the above example, you can see that the internet web has enabled quick
accessto information and services. Theinternet isthus rapidly changing the way
in which organisations provide servicesto their public.

Theinformation in awebsiteis presented in an easy and understandable format.
Web pages are designed with catchy illustrations to make them attractive and
thereby grab the attention of the public.

Can we now say that the internet web is an amazing tool for public relations
communication.
=7 Activity 20.3

Visit the website of All India Radio and write down your opinion
on whether the messages and visuals you see there are useful and

appealing?

CELEBRITY ENDORSEMENTS

Have you heard or seen a celebrity or in other words, awell known person
talking about a particular brand of soap or soft drink on radio or television?
Here, you dways find that aperson who islikeable and familiar to the audience
is chosen to describe a product and to persuade the public to use the product.
Thisiswhat is referred to as‘ celebrity endorsement’.
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Celebrity endorsement isa PR tool which persuades audiencesto buy products | Relations

such as soft drinks, soaps, eatables, clothes, toothpaste, beverages etc. by
creating awareness/ interest in them through celebrities.or popular people.

— Activity 20.4

Have you come across products which were endorsed by celebrities?
If so, have you been convinced about them and bought any of
them? Wkite about your experience.

EXHIBITIONS

Have you ever visited an exhibition? Then you would have seen severd products
being displayed and sold in alarge space in an open area or in huge halls. You
may have even bought afew items. You would also have come to know about
severd new products available in the market.

Fig. 20.5: Exhibition

From this, we can say that:

o exhibitionisanother PR tool to enhance public reations activity

e theexhibitsor items displayed leave alasting impression on the minds of
the people

e itinvolves participation of peopleon alarge scae

e  products can be exhibited and demonstrated in arelaxed atmosphere

e exhibitions provide scope for generating business
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Relations || However, you must understand that exhibition is an expensive tool and requires

alot of planning.

INTEXT QUESTIONS 20.4

1. Whatisawebste?How isit useful asa PR tool ?

Notes

2. Nametwo cdebritieswhom you have seen endorsing productson televison.
3. Ligtany two features of an exhibition.

<L
F%"' 20.8 WHAT YOU HAVE LEARNT

—» PRTOOLS

Ora communication (Speeches and interviews)

Printed and Graphic communication (fliers, brochures, newd etters,
press release)

Print media (newspaper and magazine advertisng)
Outdoor media (eectronic displays, hoardings, posters)
Broadcast media (Radio, Televison and Internet )
Other media (websites, endorsements, exhibitions).

EI 20.9 TERMINAL EXERCISES

1. What do you understand by the term ‘PR tools' in the lesson. List the
different PR tools that you have learnt.

2. Explaintheuseof ord communication asa PR tool.

3. Differentiate between different types of printed and graphic communication
with examples.

4. Describe the importance of broadcast mediaasaPR tool.

5. How is the print media used to communicate to the public. List the
differences between newspaper and magazine advertising.

6. How areexhibitions and celebrity endorsements used to attract the attention
of the public.
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J 20.10 ANSWERSTO INTEXT QUESTIONS
201 1. i) facetoface
i) speech
iy attract
V) interview
20.2 1. i) pressreleaseii) newdetter iii) brochureiv) flier
2. Refertosection 20.4
20.3 1. Refertosection 20.5
2. 1) outdoor i) music iii) gatic iv) movement, sound v) poster
204 1. Refertosection 20.7
2. 1) nameof afilmdar ii) name of acricketer iii) any other
3. Refer to section 20.7
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