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COMPARISON OF TRADITIONAL
MEDIA WITH ELECTRONIC
MEDIA

Intheearlier lesson, you havelearnt about different kinds of traditional media.
Haveyou ever thought about the difference betweentraditional mediaand e ectronic
medialiketdevison?Itisimportant to understand theadvantagesand disadvantages
of theboth themediums. Only after this, one can usethe appropriate medium for
therequired communication. Thisisbecause the sametype of mediumwill not be
suitablefor every situation and context of communication.

Every medium, whether electronic or non el ectronic, hasits own strengths and
weaknesses. Beforewe usethese mediums, it isnecessary to know thevarious
aspectsof thesemediumsfor more meaningful use. Thiswill help usto design our
messagesin amore suitable manner. Sometimesthe message may be good but
whileusingacertanmedium, it may not beeffectiveor canlead o miscommunication.

@ OBJECTIVES

After studying thislesson, youwill ableto dothefollowing:

e ligtheadvantagesand disadvantagesof traditiona mediaand eectronicmedia;
e discussthenatureof traditional mediaand electronic media;

e explaintheintegrated roleof traditional mediaand € ectronic media.

27.1 TRADITIONAL MEDIAAND ELECTRONIC MEDIA: THEIR
ADVANTAGESAND DISADVANTAGES

It isimportant to note that every medium hasitsown meritsand demerits. They
areuseful invarioussituations. It isa so not truethat someformsof mediawill not
work after someyears. For example, whenradio and television cameto India, it
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was felt that news papers and traditional media will lose their existence in
communication. But thetruthisthat they still exist and they aredoing their job of
communication.

Duetothefamiliar format, content and the usage of local language, traditional
mediahas clarity incommunication. The greatest advantage of thetraditional
mediaover thedectronic mediaistheir flexibility in accommodating new themes.
For example, commentson current eventsuseful to peopleareintroduced intothe
traditional formssuch asthe'tamasha and'jatra’ .

Notes

L et uslist theadvantagesand dis-advantagesof both traditional mediaand e ectronic
media

Advantagesof traditional media

mogt useful inhuman communication.

no need for specid training or technology

mostly embedded in one'sown culture and tradition.

very mucha part of our lives.

feed back isimmediate and known.

flexibility in changing the form and content for the existing context. For
example, songscan bewritten for asocia causewithout changing theforms
andstyle.

cost effective.

very easy to remember and can quickly attract the masses.
most intimatewith themassesin all theregionsof the country.
primary appedl isto theemotionsrather thantheintellect.

commandsanimmensevariety of formsand themesto suit thecommunication
requirementsof the masses.

local andlive, and ableto establish direct rapport with the audience.
easly availabletother audience.
flexibleto accommodate new themes.

enjoyed and approved by al the peoplefrom different age groups, and they
arelow-cost mediaas compared to the sophi sticated el ectronic media.

Advantagesof electronic media
® outreachismoreand audiencesare heterogeneous.

®  messagescan becommunicated within notime.

®  messagescan becommunicated to large number of peopleat atime.
e Variety of audio, video, text can be used in one singlemedium.

® great possbility of recording and archiving the content for future use.
e Inthenear futureit might be possibleto makethismediuminteractive.
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e Withtheadvent of live programming, distanceisno longer ahindrancein
communication.

Disdavantagesof traditional media

e redtrictedtotheplaceof performance.

® reachislimited. Notes
e limited scopefor archiving the performance.

e cancater only toalimited audience.

Disadvantagesof electronic media

® |essintimate

feedback mechanismsaredow
expendvemedium

gpecid training required to make programmes
limited accessinrural areas

r |
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JINTEXT QUESTIONS27.1
1. Statewhether thefollowing statementsaretrueor false :
i) Traditiona mediaismostly eectronicinnature.

i) Massmediaprovidesthefacility of recording and archiving the content
for futureuse.

iii) Traditional mediarequiresbasicinfrastructuretoreceiveit.
iv) Massmediacan communicateto large number of peopleat atime.

v) Traditiona mediumsareloca andlive hel ping to establish direct rgpport
withtheaudience.

27.2TRADITIONAL MEDIAAND ELECTRONICMEDIA: NATURE

Traditional media was discovered several years ago in India as a means of
devel opment and educationa communication. It hasremained asignificant tool in
the processof motivating peopleinthedesired direction. It isthemaost appropriate
medium for bringing about changesin attitude asit isinformal and unscriptedin
nature. Thisinturn hel pstherural massesto accept social changes. For example,
useof traditional mediacan helpto create awarenessabout the need for cleanliness
inyour neighourhood.

Traditional mediacan bethemost effectiveinrural areas, tribal areasand among
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illiteratesasthey may not understand thelanguage of modern communication. In
fact, traditional mediaisnothing but thetool of communication having specia
characteristicsto express socio-cultura, religious, moral and emotional needs of
the peopl e of society towhichthey belong.

Traditional mediaisalso used for educational purposesand asatool to reform
society. It helpsto convey educational messagesthrough entertainment, colour,
costume, musi ¢ and dance. Asthese elements congtitute an integral part of their
culture, theaudiencewill beabletoidentify easily with the experience provided by
traditiona media

Let usconsider an exampleof traditional mediausedinrura areas.

Traditional mediaplaysanimportant rolein sustaining agriculture. Let usfind out
how thisisdone.

Traditional mediahe psfarmersto makeefficient, productive and sustainable use
of their land and other agricultura resourcesby providinginformation, training and
education. Certaintraditiona mediaformsareidentifiedto assst farmerstoimprove
farming methods and techniques, to increase production, efficiency and income.
This, itishoped will ultimately improvetheir standard of living and lift the social
and educational standardsof rurd life.

For this, the mediashould work in close cooperation with farmers. Thereare
different formsof traditional mediawhich can beusedtotrainfarmers. Different
formsaresuitablein different Stuations.

Now, let uslearn about the different forms.

Demonstrations. Demonstrationsare useful toolsfor thetransfer of knowledge
and encouraging farmersto try new ideasand technology whichissuitableintheir
area. Traditional mediaformssuch asstory telling and plays could be used to
makethese demongtrationsintheweekly market placewherefarmersarelikely to

gather.

Fair: Fairshelp to create awareness about improved technology amongst alarge
number of peoplewithinashort period of time. It providesfarmerswith an exposure
to new technol ogy, techniques used by other farmersaswell asgovernment and
non government agencies. It providesrel evant literatureand enablesdiscussionin
alively andinformal atmosphere.

I nter action with experts: Viststo other farmsand research organizationswhich
have been successful inthisareaprovidesfarmerswith an opportunity tointeract
directly with expertsinthisarea. Their problemscould be discussed and solved
on the spot and the success of other farmers can beamoativating factor.

Puppetry: You havedready learnt about the different formsof puppetry inyour
earlier lesson. Puppetry isavery popular form of traditiona mediumwhichisused
to educate people. Thisform combinesentertainment with education.
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Theaboveformsof traditional mediacould be employed asmessage carriersto
the audience through faceto face situationswhich makesrural communication
meaningful and convincing.

Now let usdiscuss about the nature of € ectronic media.

Theée ectronic mediasuch asradio and television providesfor the effective use of
the'sight’ and'hearing’ senses.

Whileradio stimulatestheimagination and isaportable and low cost medium,
television hasvisual and sound capabilities. You havea so studied that theaudio
visual character of television makesit amagic medium allowing usto watch the
world from our homes.

You havealsolearnt inyour earlier lessonsthat immediacy and timelinessare
important characteristics of theelectronic media. Hence thereisnodelay intheir

reception.

With an enormousdissemination capacity, the el ectronic mediahasapivota role
to play ininformation transfer, education, culture, health, politicsetc.

Accessto media, abasic understanding of the spoken language and very little
training isenough to use many of the servicesineectronic media.

Withtheadvancein technology, it hasbecomevery easy and economical to cover
vast geographical areasthrough theeectronic media.

However, electronic medialikete evision has changed theliving habits, stylesand
values of people. Many researches show that viewing television can affect the
behaviour of viewers, especidly children.

Mythsand dilemmasabout traditional media:

Thereare certain mythsand dilemmas about traditional mediathat are prevalent
inthemindsof the people.

Someof themare:
e Traditiona mediahasnorelevanceinthe present context.
e They arenot effectivefor communication.

Although they cater to small audiencesat atime, theimpact isat amuch deeper
level. Unliketheéectronic media, thefolk mediainvol vesaudience participation.
Theseart formspreserve and disseminatethetradition and cultureof our forefathers.
Traditiona mediaperform animportant rolein changing thesociety for the better.
Some forms of mass media are not seen to have the required impact when it
comesto devel opmental messages. Intermsof motivating changeand devel opment,
traditional mediaisvery often seento bemoreeffective.
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Fe“l
b 1INTEXT QUESTIONS27.2

1. Ligsanyfiveadvantagesof traditional media
Notes 2.  Mentionany fivedisadvantagesof eectronicmedia

27.3 INTEGRATION OF TRADITIONAL MEDIAWITH
ELECTRONICMEDIA

Indiahasinherited severad rich, effective popular and powerful traditional media
forms, which were devel oped over the ages. The devel opment of eectronicmedia
may havetransformed theglobeinto avillage but thetraditional mediaformsof
certainregionshaveretained their importance.

Traditional mediacontinueto play animportant rolein our society. Ingredientsof
traditional media are given specia projection in the mass mediaand as such

traditional mediaarebeing usedin development communication. You may recall
what you have studied about devel opment communicationinthefirst module.

I

Fig.27.1: Watching a puppet show on afilm screen

Messagesonissueslikeagricultura development, primary hedlth careand nutrition,
education, women and child rights are projected through the traditional media. A
great mgjority intherural areasenjoy performancesof traditiona artistsasarelief
fromtheburdensof everyday life. Many of them sill do not have accessto modern
formsof entertainment.
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Over theyearsthey have beenincreasingly recognized asworkabletoolstoimpart
devel opment messagesboth through live performancesand d soinaformintegrated
with eectronic massmedia

Electronic medialikeradio and television have extended the areaof coverageof a
traditional performance, whiletraditional mediawith their inspiring color and
costume, dance and music have enriched the content of the electronic media
channels.

Many scholarshave suggested theintegration of traditiona mediawith eectronic
mediafor quicker transmission of information asit can motivatetherura audience.
Traditiond mediashould beanintegra part of any communication programmefor
rural development. Wherever possible, these should beintegrated with electronic
mediaasthelocal peoplearefamiliar with theseformswhich may have been used
earlier only to provide entertainment.

The prerequisitesfor theuse of traditional mediaarean understanding of therural
audienceand theuse of these mediato providerural peoplewith entertainmentin
order to attract their attention and to ensuretheir participation in developmental
activities.

Theutilisation of traditiona mediain communication programmesshould beviewed
not only from the perspectivesof political and socio-economic devel opment but
adsofromthat of cultura development. Traditional medianeedstoretainitssocial
authenticity. Not al traditional mediacan be used for devel opment communication
purposes. Care must be taken to choose the most suitable form to communicate
therelevant messages. Traditional mediaproductions should beintunewith the
needsof thesociety and related to the customsand belief sof thelocal communities.
For example, Tamasha, whichisaform of dramain Maharashtra cannot be used
effectively to spread socia messagesinrural Kerala

Efforts should be madeto preservetheoriginality of form; adaptation need not
adter or destroy theform. Similarly, collaboration between thefolk artistssand the
producersisabsolutely essentia for the successful useof folk mediaand eectronic
mediatogether for devel opment purposes.

However, under theimpact of the more'glamorous and more'powerful’ eectronic
media, thetraditional mediaand folk art formsare being influenced and even
transformed At thesametimeit isheartening to seehow skillfully theelectronic
media exploitsthetraditiona or folk formsto convey contemporary messageson
radio and television, particularly in programmesfor farmers.

Itisthisintegrated gpproachwhichwill strengthen theefficiency of both technol ogy-
based and folk media. A healthy combination of the modern and thetraditional
makesfor apractical approach. But care must betakento retainth originality of
traditional media. Itishowever, unlikely that the el ectronic mediawill completely
replacethetraditiona mediajust liketelevisonviewing hasnot affected newspaper
reading.
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efficacy :
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21 4AWHAT YOUHAVE LEARNT

— Advantagesof traditional media

e gpecia training not required

e feedback isimmediate and known

e codteffective

e |ocd andlivemedium

e flexibleto accommodate new themes
Advantagesof eectronic media

e mosily eectronicinnature

e canbecommunicated withinnotime

e Vvast geographica coveragepossible
Disadvantagesof traditiona media

e restricted to the place of performance
e cancater only toalimited audience

e limited scopefor archiving
Disadvantagesof eectronic media

e lessintimae

e feedback mechanisnsaredow
Nature of traditional and electronic media
Traditiona media

e aneffectivetool inrurd andtriba areasand amongstilliterates

e conveyseducationa messagesthrough entertainment, colour, costume,
danceand music

e audiencecaneadly identify withthistool of communication
Electronicmedia

e immediateandtimey medium

e radioisalow cost portablemedium

e audiovisua character of televison makesit amagic mediumfor viewers
e extensvecoveragepossiblethroughradioandtelevison

e televison hasboth positiveand negative effectson viewers
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— Integrated roleof traditional mediaand el ectronic media
e coverageof traditiona performancesthrough massmediachannels

e trandformation of traditiona mediaformsby theintroduction of filmsongs
and dances

] Hotes
2T5TERMINAL EXERCISES

1. Discussthenatureof traditional mediaand eectronic media.
2. Lig theadvantagesand disadvantagesof traditional media.

3. Observetelevision programmesfor aperiod of oneweek. Makealist of
traditional formsof mediathat you have seen ontelevision during hisperiod.

271 1. i) Fdse
i) True
i)y Fase

iv) True

v) True
272 1. i) mogtuseful inhumancommunication.
i)  noneedfor specid training or technicalitiesrequired.
i) mostly embedded in one'sown cultureand tradition.
iv) very mucha part of our lives.
v) feedbackisimmediate and known.
Vi) any other
2. i) lessintimae
ii) feedback mechanismsaredow
iii) expendvemedium
iv) gpecia training required to make programmes
v) limitedaccessinrura areas

vi) anyother
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