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Communication isadynamic process. It happensall thetime. Your posture, the
way inwhich you walk, talk or carry out your work communicates something or
the other. Even your dress, accessories and ornaments communi cate.

For example, by looking at a person, it may be possible to say that the person
belongsto a certain place or that the dressworn isfrom aparticular state.

In thislesson, you will learn about the importance of traditional mediaasatool
of communication. You will also learn about the use of traditional mediafor
creating awareness on socid issues and the future of traditional media.

2/, OBJECTIVES

After studying thislesson, you will be ableto do the following:

e explaintheimportance of traditional mediaasatool of communication;

e  describetraditional mediaasapart of socio-cultura and ritual communication;
e identify theuseof traditional mediafor socia issues;

e discussthefuture of traditional media.

28.1 COMMUNICATING THROUGH TRADITIONAL MEDIA

Have you ever wondered how people without electricity, literacy and basic
technologicd infrastructure accessinformation? How do they communicate? What
isthe medium of communication they use?

Millions of peopleliving in remote areas in developing countries do not have
accessto mass medialike television. For exampleto watch atelevision you need
electricity, to read anewspaper literacy isrequired. For radio also, radio receivers
and atower arerequired to receivethe sgnas. For peopleliving without e ectricity
and other facilitiesthis might create problemsto accessinformation.
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But thisisnot the case with traditional media. It requires only a certain amount

of spaceto perform. For example, astreet play can be performed in front of a
teastall or under the shadow of atree. It istherefore aflexible, live and natural
medium to communi cate with the audience.

Notes

Fig. 28.1: Traditional media: flexible, liveand natural

You have dready learnt that communication isabas ¢ human need. Everybody
needs to communicate and be communicated. For communication to reach a
common person, it must be smple and free from language barriers. Traditiona
mediafulfillsthese requirements.

Traditional mediaare vehicles of communication which arerichin variety. They
arereadily available and economicaly viable. Men and women of different age
groups enjoy them. They win the confidence of rural masses, asthey arelive.
In fact, traditional media create a ‘face to face situation’ between the
communicator and the receiver of the message.

Have you ever seen apuppet show or astreet theatre performance? These are
the modern forms of traditional mediawhich have adopted various techniques
and formsfrom traditional forms such asdrama, story telling, song and music.
Do they communicate any message to you?Any mediathat you watch will have
one or More Messages.

You have studied in your earlier lessons about the use of advertisementsin the
mass media Traditional media arefreefrom such advertisements. Thisis
oneof the unique characteristics of traditional media. Mass media, being funded
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by the advertisers might result in sometimes becoming biased or filling the media
with the content which is not relevant to the common people. Traditional media
being free from advertisements communicate what is always need based and
purposeful. They try to share messages about various facets of aproblem or issue
and convey information which will benefit the audience.

Entertainment isalwaysapart of traditional media. Along with entertainment,
educating the audience on variousissuesis animportant characterigtic of traditiond
media. Entertainment is one of the interesting ways to involve the audience.
Messages are communicated with a blend of entertainment, education and
communication. They do not create any false desires or expectations.
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b JINTEXT QUESTIONS28.1

1. Fromthelist given below, pick out the characteristics of traditional media.
i) caterswell torura areas
i) requiresbasicinfrastructure
iii) requireseectricity
iv) need based medium
V) involvesentertainment
Vi) creates expectations or false desiresin the audience
vii) flexiblemedium
Viii) naturd medium
iX) consgsof language barriers
X) consstsof advertisements

28.2 TRADITIONAL MEDIAASA PART OF SOCIO-CULTURAL AND
RITUAL COMMUNICATION

Haveyou ever noticed thet every festiva inavillage hasather some performances
or gamesrelated to it or sometraditional motifs and paintings. You will also find
that peoplein avillage get together and participate actively infestivals. Thereare
sometimes separate games and activitiesfor the old and young, men ,women and
children. Participating in these gameswill not only yield relaxation but also
entertainment and devel op team spirit amongst the people. Have you participated
insuch games?

Theseareoneof the best formsof communication . You notice that communication
awaysflowsinthese activities. They areintimate and personal and effectivefor
easy adoption.
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Fig. 28.2: Atraditional game

Traditiona mediaformsareapart of theway of life of acommunity and provide
acceptable means of bringing devel opment issuesinto the community onitsown
terms. In India, they have proven to be successful mass motivators. You have
dready learnt hat traditiond mediaplayed asgnificant rolein thefreedom movement
of India

Indiahas ahistory of using traditional mediafor communicating devel opment
messages to the masses. L et us se how thiswas done.

Traditional performanceslike ritualistic dances, religious songs and mythology
based rura playswhich are highly popular, have been used to convey messages
on population, health and hygieneto the rurad masses. Communicators, therefore,
haveto test different categories of traditional performancesto identify the ones
that areflexible enough to absorb deve opment messagesto meet the contemporary
needs; flexibility isthe most important factor. It determinesthe viability of a
traditional medium for rura communication.

Cross cultural communication hurdles are not encountered here. Though these
mediums are culture and regional specific, they can communicate the solidarity
and friendship with each other through non verba communication. Performances
and fine arts need no language.

Have you observed communication practicesin amarket place, exhibition or a
socia gathering? When people get together at one place, communication flows
among them and thereis always a possibility of discussion on variousissues.
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What do you understood here? A socid, ritual or cultural gathering will initiate
adiscussion and communication begins. A market, festiva, ritud, villagefair or a
celebration areal stuationswheretraditional communication takes place.

But for every situation you require a separate mode of communication. The
uniqueness of traditional media helpsto cater to the specific needs of these
gtuations.

Activity 28.1

Can you identify any other form of public communication places
where social, cultural and ritual communication takes place.

Traditiond medialike street plays, songsand danceshaveaspecid rolein harnessng
developmental messagesin India. Various governmental bodies like Song and
DramaDivision, educationd ingtitutionsand non-governmenta organizationsuse
traditiona mediafor creating awvarenessamongst people. Ther primary apped is
to theemotion rather than intellect. They utilize animmense variety of formsand
themesto suit the communi cation requirements of the masses.

b 1 IN-TEXT QUESTIONS28.2

1. Recdl atleast three occasiond situationsin which the traditiona form of
communication takes place.

if)
2. Listthreeformsof traditional media used to communicate development
messages to people.

)

28.3APPLICATIONSOF TRADITIONAL MEDIA

Communication through traditional mediais always respected among various
communities. Do you know why? Because these are rooted in one’'sown culture
and tradition. Thesewill create a space for respect, friendship and understanding.

Do you know that traditional mediacan be used to creste awareness and sendtise
people on various social issues? For example, it may not be easy to create
awareness on an issue such asHIV/ AIDS using face to face communication.
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Such anissue can be explained through apuppet show which may be more
convenient and effective. Traditional media isvery useful to ded with sengitive
issues of hedlth, where face to face communication may not be suitable. During
the freedom struggle also many of these performing arts have played avitd role
in preading the spirit of freedom movement. In our country, the government has
been successful in spreading messages of family planning, polio immunisation
etc.through traditiona media

Haveyou heard of theterm ‘ballad' ? A balad isapoem usudly set to music and
isoften agtory told intheform of asong. Balads aredso referredto as‘ bullets
becausethey are very powerful and can communicate effectively. Issuesrelating
to theenvironment, energy conservation, dowry etc. made smpleand sung publicly
using the ballad form. Such songsare often humorous also. The rhythmic play of
wordsin aballad make the messages work effectively on listeners.

Street theatreisacombination of traditiond theatre forms and usesitstechniques.
Duetotheir flexibility in staging theshort play at any place at any time, they dways
have an audience for their messages. The mix of songs, dramaand music make
the messages on socid issueslike child labour, individua differences, environment,
health issues, women etc motivate viewers and leave an unforgettable impact.

Whileusing traditiona mediafor spreading socid messages, the origina form of
media should not be changed. Thereisawaystherisk of distorting these forms
of traditional mediumswhile using them for conveying messageson socia issues.
One must use them carefully without hurting the style, form and presentation of
theseforms.
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JIN-TEXT QUESTIONS28.3
1. What do you understand by ‘ballads’.

2. Ligtany two environmentd issuesfor which you can usetraditiona media?

28.4FUTURE OF TRADITIONAL MEDIA

Sustainability

When you go to amovie hall towatch afilm or to acyber café to accessthe
internet, you have to pay some money. That money will be used for sustaining
those mediums of communication. Itisin asmilar manner that traditional forms
of mediaa so manageto sustain themsalves After a performance, viewersgenerdly
contribute money to keep the artistsand the art alive. It isthe people, rather our
parents and grandparents who have contributed to these art forms. The money
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which comesfrom the audience hel psthem to survive, grow and contribute more
innovative programmesfromtimeto time.

But do you know that many of these mediums are rapidly disappearing? This
amountsto losing our culture and tradition. Presently many of the performers ,due
to the advent of television and other modern mass media have changed their
cregtive professions. It isadangerous Stuation to lose one' sown past and cultura
history. These mediums are not taught in schoolsor univergities. But they arelearnt
by interested young peopleto carry them from one generation to another generation.
There any many ord traditionsof which thereisno written documentation. The
storiesand songs are oraly learnt from each other and preserved in the minds of
the people. If there are no takers of these mediums, then these mediums will
gradually belost.

After studying the four lessons on traditional media, you might have understood
how important these mediums arefor our well being. But how do we make these
mediums survive? Who is going to take the responsibility? It is you, and your
friends. Our society needsto contribute to save these mediums. We can encourage
these mediums by viewing, writing, talking, and learning about them and asa
whole knowing them.

The government of Indiais using these mediumsfor spreading awareness on
health, environment and other socid issuesamong masses. For reviva and surviva
of traditional media, the government has established bodies like the Song and
Dramadivision, Sangeet Natak Akadamy, Lalit KalaAcademy, Directorate of
Audio-Visual Publicity etc. at the national, state and district levels.

The advent of modern mass mediatechnol ogies which have started recording
these mediums are posing athrest to these mediums. Though mass mediahasits
potentiaity in mass communication, traditional mediums are ways smpleand
useful for better human relations.

Changeisinevitable. The changing face of communication and mediaislimiting the
spacefor traditiona media. The debate these daysis how far one can retain these
mediumsin their own forms?With the changing audience, theseformsareaso
affected by modern technologies and themes. Stories of ‘rgja and ‘rani’ or
mythological stories and themes are fast disappearing. Performers are leaving
their creetive arts because of lack of financia support and patronage from people.

As long as this media form is respected, they can be kept aive for future
generations. These are all great treasures of our culture and tradition.
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But the chalengethat lies ahead of usisto savethefew traditiona formsof media
fromfast eroding and reviving the ol der formsto present them for future generations.

I NTEXT QUESTIONS28.4
Notes

Name any two government bodies which are promoting traditional media?

List two waysin which traditional forms of media can be preserved.

28.5 WHAT YOU HAVE LEARNT

—» Traditional media—apart of socio-cultura and ritual communication
Applicationsof traditional media
e creatingawarenesson social issues
e sengtizing peopleonvariousissues
Future of traditional media

. sﬂdnability

28.6 TERMINAL EXERCISES

Describetherole of traditional media:
i) asavehicleof communication
i) asapart of socio-cultural and ritualistic communication
2. Explain how we can usetraditional mediafor development issues?

3. Discussthe problemsfaced by traditional mediaformsfor their survival?

28.1 1. i), iv), vii), viii)

282 1. i) communicationinasocid gathering
i)  communication during festivals
if)  communicetion & villagefars

iv)  any other

2. 1) dreetplays
i)  religioussongs
i) ritudigtic dances
iv)  any other
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28.3 1. Refertosection28.3.
4 2. 1) SavetheEarth

i) banon useof plastics
NOLes i) any other
284 1. i) SongandDramaDivision
i) Lalit KaaAcademy
i) any other
2. 1) watchingtraditiona performances
i) writing about traditional media

iy any other
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