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LANGUAGE PRESSIN INDIA

You havelearnt in your earlier lesson about the beginning of newspaper pro-
duction in India. You have also learnt that the Gujarati daily Mumbai
Samachar, published in 1822 from Mumbai, isthe ol dest exi sting newspaper
in our country. We have also seen the cultural awakening and freedom
movement that led to the growth of language newspapers.

Newspapersin Indiacan broadly be classified into two groups- English news-
papers and language newspapers. Asthe nameindicates, English newspapers
arepublishedin Englishlanguage. They aremainly published frombig citiesand
towns.

Whereas language newspapers are published in different Indian languages.
Unliketheenglish papers, theseareavailableevenin theinterior villagesof the
country. Thusthey haveamajor roleinformulating public opinion acrossour
country.

@ OBJECTIVES

After studying thislesson, youwill beableto dothefollowing :
e differentiate between English and language newspapers;

e describethehistory of language papersinindia;

e explaintheroleplayed by language newspapers;

® dentify newsagencies;

understand about freelancing, cartooning and book publishing

8.1DEFINITION OF LANGUAGE NEWSPAPERS

By language newspapers, we mean newspapers published in different languages
spoken in the country. They are also called regional newspapers. InIndia, lan-
guage papersare published in more than 100 languages. But themain papersare
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publishedin 16 principa languages. Language papersvary from english papersin
their style, presentation and approach.
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Fig8.1: Language Newspaper

8.2 DIFFERENCES BETWEEN ENGLISH NEWSPAPERS AND
LANGUAGE NEWSPAPERS

a) Englishpapersarepublishedinonelanguageonlyi.e. English, wheresslanguage
papersare published in different languages.

b) Englishpapersaremostly concentratedinbig citiesand mgor towns. Language
papersarecirculated al over the country.

c) English newspaperscater mainly to thewell-educated, middle class, upper
middle classand higher income groups. Language papersareread by even
lower middle classand eventhose below that.

d) Englishdalieshavelesspenetrationintherura publicwhereaslanguagedailies
have more penetrationinthe rural aress.

€) English papersfollow the British tradition whilethelanguage papers have
evolved thelir own styleand methods.

f)  Moremoney isgenerated from advertisementsin English papersasthey
circulateamongst peoplewith better purchasing power. Language papersdo
not get the same amount of revenuefrom advertisements.

g Englishpapersaremorecolourful and flamboyant. Language papersadopt a
samplestyle.
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8.3GROWTH OF LANGUAGE NEWSPAPERSIN INDIA

At the time when India became independent, the country had only 3533
publications. Among them 330 weredaily newspapersand 3203 were periodicals.
After 50 years, therehasbeenal2foldincrease inthenumber of publications. In
1997, according to the data published by the Registrar of News Papersof India,
therewere 41705 publicationsamong which the number of newspaperswas 4719.
In 2006, thishas gone up to 45600 publications, in which 5600 are newspapers.
At present, India has 398 major newspapers with an overal circulation of
30,772,000 copies.

Notes

Indiahastheworld’slargest newspaper market after China. While news papers
are struggling in Europe and USA, in Indiaand Chinathereisa boom.Itis
interesting to notethat theworld' sthreetop countriesin newspaper circulationare
Chinawith 98.70 million copies, Indiawith 88.90 million copies and Japan with
69.10million.

Growth of newspapersiscalculated intwo ways, oneisby circulation and the
other isby readership. One copy of anewspaper may beread by severa people.
If afamily subscribesto anewspaper itislikely to beread by four of sx members.
Soif anewspaper hasacirculation of onelakh, itsreadership may befour or five
lakhs.

A closestudy of newspaper readership in Indiashowsthat therearemorereaders
for language newspapers. Thisismainly because english newspapersare confined
to citiesand townswhereas|anguage newspapersare widely circulated inthe
rural areas.

D INTEXT QUESTIONS 8.1

1. Fllintheblankswith appropriateword/s:

I)  Threecountrieswith highest circulation of newspapersare............... ,

........ and.........
i) Thegrowth of newspapers iscalculatedintwoways: ............ and
i) InIndia readershipismorefor.................. newspapers.

8.4 REASONSFOR NEWSPAPER BOOM

Indiais one of the fastest growing media marketsin the world. It isnot only
newspapers but other mediaformswhich are also growing at afast pacelike
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radio, television channelsand internet. Let us now look into somefactorsthat
have contributed to thisboom of newspapersinindia

a)

b)

9

h)

Risein literacy rate: Thereisasteady riseintheliteracy ratesin all the
statesof our country. M oreand more peoplearebeinginitiated into theworld
of reading and writing. They gradually learn to read newspapers and
periodicals.

Robin Jeffrey who made elaborate studies about the newspaper

revolution in India says that the fastest growth rates in newspaper
circulation were in states which showed the strongest growth rates of

literacy.

Expansion of the middle class: Asthe Indian middle class expands, it
leadsto an increase in the circulation of newspapers. When ahousehold
makes economic and educationd progress, they consder it asastatussymbol
to subscribe to anewspaper.

Untapped market : Indiastill hasan estimated 350 million peoplewho can
read and write but do not buy any newspaper. So thereisavast segment that
isstill untapped asfar as newspaper circulation is considered. More and
more newspapersaretrying to woo thissection.

Education of women : It is often said that if you educate a woman
you are educating the next generation. In Indiawomen are getting more
and more educated and this in turn leads to education of children.
Awarenessalsoincreasesaong with this. It contributesal ot to the growth of
readership.

Technological advancement : In earlier days, starting a newspaper
publication or establishment of anew editionwasacosly affair. Astechnology
hasimproved, it became eas er for newspapersto start new editions. Thishas
led to an expansion of newspaperseveninto small citiesand towns.

Better purchasing power : Improvement in the purchasing power of the
common man is another factor which helped in the growth of
newspapers. Coupled with this, newspapers also started reducing
their prices. Soit became affordablefor the common man.

Aggressvemarketing : Newspapersand periodicasare adopting aggressive
marketing strategiesto attract morereaders. They offer various schemeswith
gifts to attract subscribers. They aso offer concessions for long term
subscriptions. All these have resulted in anincrease of newspaper sales.

Political awareness: Aspeoplebecome more and moreawareabout political
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developments, they show interest in reading newspapers.
In India, sections of peoplewho had earlier not shown much interest in
political activities are now realizing their rights as citizens and are
becoming morevigilant about their socia responsbilities.

8.5GROWTH OF LANGUAGE NEWSPAPERS

Thereasons for the growth of newspapersin Indiathat we have studied sofar are
equally applicablefor the growth of language newspapers. But there are some
other factorsthat hel ped theriseof thelatter. During the early days, thelanguage
presswaslooked down upon as‘ vernacular dailies by the English pressbut with
theriseand emergence of language mediaasamajor force thisimpression has
changed.

Indian economy is basically arural economy. More than 60 per cent of our
population livesintherural areas. According to asurvey by National Sample
Survey Organisation, morethan 16 crore householdsliveinthe rural areas.

A paradigm shift hasbeen visibleintherura population over the past 50 or 60
years. Indianfarmers, who wereclassified asbornin debt, livein debt and diein
debt, have become one of themost influential consumer groupsin society now.
Their incomelevelshaveincreased and along with that, tastesand preferences
have al so shown changes. Thisadvancement of therural masshasresultedinthe
growth of language newspapers.

A marked changeinthe coverage of local newsby newspapersisanother reason
for the growth of language newspapers. Earlier national and international news
dominated theIndian press. But the experiment by some newspapers, especially
inthe southern states, of coveringlocal newswith prominencegaveabig boost to
their circulation. Newspapersfrom other parts soon copied this. Newspapers
started covering issuesthat were concerned with the ordinary people. Therural
peoplefound that thereisamedium to expresstheir grievancesand aspirations.

Starting of multiple editionswas another factor that resulted inthe growth of the
language press. Earlier newspaperswere confined to state capital citiesonly. But
asmoreand more potentia readersemerged from other areas, newspaper owners
started editionsfrom even district centres. Thus multiple editions of newspapers
were brought out

Theboominadvertisng dsohelpedin thegrowth of thelanguage press. Therura
mass turned out to be the biggest market for any product. For attracting them,
advertiserswereforcedto giveadvertisementsinloca papers. Thisinturnresulted
inanincrease of revenuefor thelanguage press.

‘ | INTEXT QUESTIONSS8.2

i) Givethreereasonsfor thenewspaper boominindia
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i)  Givethreereasonsfor the growth of language newspapersin India

i)  What aremultipleeditions?

8.6 STUDIESABOUT THE PRESSIN INDIA

The newspaper revolution in India has always been a subject for study by
researchersand different agenciesworkinginthefield. Most of the studiesare
doneontwo different periods,colonial period and after independence. Some
studiesfurther dividethisinto pre-emergency period and post-emergency period.

TheRegistrar of Newspapersof India(RNI), the National Readership Council of
India (NRCI) and the Audit Bureau of Circulation (ABC) are some of the
organi zationswhich regularly conduct studieson newspapersinindia They doit
asanannual exercise and publish reports. The Government of Indiaappointed
two presscommissionsand they have al so submitted reportson the Indian media.

Apart from this, researchers and authors have done extensive studies on the
newspaper revolution in Indiaand published books. Robin Jeffrey in hisbook,
“India sNewspaper Revolution” publishedin 2000 dealselaborately about the
variousaspectsof thelndian press. “ A History of PressinIndia’ by S. Natargjan,
“JourndisminModernIndia’ by Ronald EWolseley, “Newspaper Circulaionsin
India, 1998-2000” by Naresh Khanna and “Journalism and Politics’ by
M. Chaapathi Rau are some of the other booksworth mentioning. Sevanti Ninan
haswritten abook on the growth of the Hindi Press, called “ Headlinesfrom the
Heartland” . Some veteran journalists have a so written articles on the growth of
thelndian media

8.7DIVERSITY OF THE LANGUAGE PRESS

During the Independence struggle and after, the I ndian newspapershad flourished
and expanded, gaining wider circulation and extensive readership. Compared to
many other developing countries, the growth of the Indian Press has been
impressive. Apart from English language, newspapersare publishedin Indiain
morethan 100 languagesthough only 22 main languagesarelisted in the Eight
Scheduleof the Congtitution.

TheRegistrar of Newspapersfor India, intheir annua report on 2006, observes:-

“ In ademocratic set-up, it isimportant that al the citizens have the right to
information. The news regarding the happenings within and outside the
country has to be disseminated to the people. In the past, the print media
shouldered therespons bility of disseminating thenews. But, today withthegrowth
of information technol ogy, audio and visual mediaareinthefieldwithinstant and
wide coverage. Wethought that theadvent of information technology would affect
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theprint media. But, it didn’t happen; statisticsal so showsthat no technology can
beet the print media, which adwaysfindsitsownleve.

" The print media has responded to the new changes and challenges with its
modernization. They have accepted theinformation technology, which resulted in
better coverage with greater speed and affordable price. The readership of
newspapersisaso growing. The statistics also showsthat the people prefer their
regiond language newspapersand that iswhy theregiond newspapersareventuring
out to bring editionsfrom other citieswherethereisasi zeable population of the
respectivelanguage.”

The publishers, under Section 19D of the Pressand Registration of BooksAct,
1867, arerequired to submit annual statementsto the Registrar of Newspapers
for India. Theseannua statementsaretheprincipa sourceof datafor compilation
of thisreport. All publishersdo not submit their annual statements. Hence, the
report by the RNI cannot betaken ascomprehensive. It can giveonly abroad
overview onthegenerd trend of thelndian pressbased onthenumber and circulaion
of the newspapers.

‘ INTEXT QUESTIONSS8.3

1. Nametwo bookson growth of newspapersinindia
2. Nametheorganisationswhichregularly conduct studieson newspapersinindia
3. Inhow many languages are Indian newspapers published?

8.8EARLY GROWTH PERIOD OF LANGUAGE NEWSPAPERS

According to Naresh Khanna, who studied about the trends in circulation of
regional language papers, four languages showed the fastest growth between
1998 and 2000. They are Malayalam, Bengali, Hindi and Marathi. During
the same period, newspapersin seven languages showed either stagnation or
decline. They are Telugu, Urdu, Tamil, Oriyaand Kannada.

Malayala Manorama, a language daily in Malayalam, which was started in
1890, became the largest circulated daily in India by 1980s. Malayala
Manorama continued to remain in that position for more than a decade.
AnandaBazar Patrikain Bengal continued asthelargest circul ated newspaper
published from one centre, Kolkata. But when the hindi newspapers started
expanding inabigway, they surpassed al other language papersin circulation.
Today Dainik Jagaran and Dainik Bhaskar arethetwo largest circulated dailies
with areadership of more than 20 million.

Most language newspapers have shown remarkablerecoveriesincirculaionin
thelate 1990s. The National Readership Survey of 2006 reveal ed that newspaper
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readershipinrura aresshasgrown sofast that it paralleled thereadershipin urban
aress.

The Report says:

“ Asaproportion, however, pressreach has stabilized in urban Indiaat 45%. The
reachinrural Indiahasalso stayed the sameat 19%, needlessto say, onamuch
larger population base. The number of readersinrural India(110 million) isnow
roughly equa tothat in urban India(112 million).”

8.9RECENT TRENDS

Theannual report of RNI for 2005-06 givesaclear pictureof thelatest trendin
newspaper circulation.

“During 2005-06, 2074 new newspaperswereregistered. Four newspapers ceased
publication. Ason 31% March 2006, there were 62,483 registered newspapers
on record asagainst 60,413 at the end of March 2005. Thetotal circulation of
newspapersincreased from 15,67,19,209 copiesin 2004-05 to 18,07,38,611
copiesin 2005-06. The number of newspapers submitting annua statementsalso
increased to 8512 from 7225 during the year.

As per the data from Annual Statements received, the highest number of
newspaperswere published in Hindi (4131), followed by English (864), Gujarati
(775), Urdu (463) Bengali (445), and Marathi (328)
In circulation, Hindi newspapers continued to lead with 7,66,98,490 copies
followed by Englishwith 3,41,06,816 copies. Gujarati Presswith 98,44,710 copies
camethird. Urdu and Maaydam language pressclosdly followed with 92,17,892
and 82,06,227 copiesrespectively. Among language dailies, Hindi led with 942
newspapersfollowed by 201 in English. Thelanguagesthat published morethan
100daily newspaperswere- Urdu (191), Telugu (147) Marathi (130) and Gujarati
(100).

8.10 STATE-WISEANALYSIS

Asper the annual statements received during 2005-06, the number of dailies
published in the country was 2130. Their claimed circulation figure was
8,88,63,048 copies, 12.93% higher than that the previous year. Hindi had
942 dailies claiming acirculation of 7,66,98,490 copies, while 201 English
dailies claimed 3,41,06,816 copies.

During 2005-06, the largest numbers of newspapers were published from
Uttar Pradesh (1913), followed by Delhi (1133), Gujarat (817), Rajasthan
(742), Maharashtra (642) and West Bengal (505). Uttar Pradesh topped in
total circulation, with 3,32,91,882 in 2005-06, followed by Delhi with
3,06,03,048 copies. Maharashtraretained itsthird position with 2,04,72,8281
copies.
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Uttar Pradesh had the largest number of daily newspapers (384), followed by
Maharashtra(206). Daily newspapersare published from all the States. However,
no circulation details were made available from the Union Territory of
L akshadweep.

Dailiesfrom Uttar Pradesh with atotal circulation of 1,34,92,557 copieswereat
thetop, followed by Maharashtrawith 1,05,37,174 and Del hi 88,08,045 copies.

A notablefeaturewasthat Orissaachieved thedistinction of publishing newspapers
in 17 major languages. Delhi and M aharashtracame next with 11, Kerala9 and
Gujarat with 6. Uttar Pradesh published the maximum number of newspapersina
singlelanguagei.e., 1608in Hindi. Other stateswith notable number of language
newspaperswere Rajasthan 701 in Hindi, Delhi 594 in Hindi, Gujarat 741 in
Gujarati, West Bengal 389 in Bengali, Madhya Pradesh 466 in Hindi and
Maharashtra312in Marathi. It wasa so noticed that regiond language newspapers
wereleading bothin number and circulationinal major States.

INTEXT QUESTIONSS8.4
)  Whichisthelargest circulated daily inyour area?
i)  Inwhichlanguageisthehighest number of newspaperspublishedin India?

i) Which state has the largest number of newspapers published in asingle
language?

8.11 CIRCULATIONAND READERSHIPLEVELS

Which is the newspaper you are subscribing in your house? Isit an English
newspaper or alanguage newspaper? How many peopl e read the newspaper in
your house? Have you observed that one copy of anewspaper whichisreaching
your houseisread by morethan two or three people. In some houses, it may be
read by evenfiveor six people. You may a so find that your neighboursalso read
thesamepaper. Haveyou ever visited alibrary? Thereyou will find one newspaper
being read by several people.

You haveto learn two aspectsfromthis. Oneisthe subscription or circulation of a
newspaper. The second oneisitsreadership. You must know that evenif only one
copy of anewspaper issubscribed in ahouse, it may be read by many people.
Therefore, anewspaper having onelakh circulation may actualy beread by about
fivelakh people.

L et us see how thecirculation and readership of anewspaper iscalculated ?In
Indiatherearetwo primary ingtitutionswhich maintain arecord of circulation and
readership of newspapers. Let uslist them. 1. The Registrar of News Papersfor
India(RNI). 2. TheAudit Bureau of Circulation (ABC).
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e TheRegistrar of Newspapersof India (RNI) : Thegovernment of India
established the RNI in 1956 on the recommendation of the first Press
Commisson.TheRNI overseestheactivitiesof thepressinIndia They annudly
publish Pressin Indiareportswhich givesanideaof circulation aswell as
readershipfigures. Asper the advertisement policy of thegovernment of India
for therelease of government advertisements, anewspaper should have a
minimum circul ation of 2000 copies. RNI hasawebsite http/rni.nic.infrom
wheredll detailsareeasily accessible.

e TheAudit Bureau of Circulation (ABC) : isnot agovernment organisation.
It was established in 1948 by the association of publishersand advertisers.
TheAudit Bureau of Circulation has established the National Readership
StudiesCouncil (NRSC) whichiscongtituted by theAdvertisngAssociation
of India, ABC and Indian News Paper Society. They conduct readership
surveysof newspapersand weekliesin Indiaevery six months.

ABC hasawebstewww.auditbureau.org.
e Nationa Readership StudiesCouncil (NRSC) aso hasawebstewww.nrsc.in

p Activity 8.1

Go through the websites of RNI, ABC and NRSC and find out the
===l ten largest circulated newspapersin the country. You may also find
out ten newspapers with the largest readership as well as the ten largest
circulated weekliesin the country. Prepare a chart with all these details for
futurereference.

8.12SOME UNHEALTHY TRENDS

Though growth of language newspapersisawelcome sign there are also some
areas of concern. Thisisbecauseintense and fierce competition often resultsin
unhealthy practices. One such practiceispredatory pricewars. One Newspaper
reducesthe priceresulting in anincrease of its circulation. But thiswill soon be
retaliated by further pricecut by riva papers. Onegood outcome about thisprice
war isthat readersbenefit by reduced prices, but small and medium newspapers
suffer becausethey cannot afford to have price cutstoincreasecirculation.

Excessive dependence on advertisement revenueisal so not good for newspapers.
Government advertisementsaccount for morethan 50 per cent of dl advertisements
inIndian papers. Thismonetary incentive makes newspapersto limit criticism of
the government policies. Cut-throat competitionisalso athreat to journalistic
normsand values. There areinstances of mediaexcessesand mediatrias, fake
sting operations, criminal tresspassing of privacy, glamourization of criminasand
mafiadons, promotion of hatred among communitiesand inflaming of raw emotions.
Mediahouses al so resort to mud slinging through adverti sementsto show that
their publicationissuperior and the productsof rivalsareinferior.

M edia houses sometimes try to woo more subscribers by offering gifts and
CONCESS 0N CouponNs.
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8.13FUTURE OF THE LANGUAGE PRESSIN INDIA

Indiaisoneof thefastest growing economies. Onesignificant festureof thisgrowth
isthe narrowing of the urban and rural divide. Globalisation also leadsto this
trangtion. Theriseinliteracy , more educationa opportunities, growth of industry,
emergenceof anew middle class, modern communication systemsand enhanced
purchasing power, haveall combined to helpinthe increased circulation of

language papers.

D INTEXT QUESTIONS8.5

a) Mentiontwo unhealthy trendsin the newspaper industry

Notes

b) Givetwoexamplesof pricewars.

c) Whatisthefutureof language newspapersinIndia?

L
E “d 3 14WHAT YOUHAVE LEARNT

Definition of language newspapers

Differences between English and language newspapers
Growth of language newspapersin India

Reasonsfor the newspaper boominindia
Factorswhich hel ped the growth of language papers
Recent trendsin circul ation of papers

Some unhedlthy trendsin the newspaper industry
Thefuture of language newspapersinindia

EI 8.15TERMINAL QUESTIONS

1. What arethedifferences between English papersand language papers.
2.

Anaysethereasonsfor the newspaper boominindia.
What arethefactorswhich helped the growth of language papers.
Givean account of recent trendsin circul ation of papers.

Discussabout someunhedlthy trendsin the industry.

o o~ W

How do you seethefuture of language newspapersin India? Explain.
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) 8.16ANSWERSTOINTEXT QUESTIONS
81 1. i) China IndiaandJapan
if)  circulationand readership Notes

iif) language
8.2 i) Refertosection8.4
i) Refertosection8.5
i) Refertosection8.5
8.3 1) Refertosection8.6
i) Refertosection8.6
i) - morethan 100 languages
8.4 i) theanswerwouldvary fromlearner tolearner.
i) Hindi
i) Uttar Pradesh
85 1) Refertosection8.12
i) Refertosection8.12
i) Refertosection8.13
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