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Appendix-A

MASSCOMMUNICATION CURRICULUM

1. Rationale

Academic programmesfor thestudy of massmedia
are usually referred to as Mass Communication
programmes. Today, MassCommunicationisagood
career choicewithimmense potential for growth
offering plenty of opportunities for aspiring
professionasin diversefields such asnewspapers,
magazines, radio, television, advertising, public
relations, new mediaetc.

Today, MassCommunicationisagood career choice
withimmense potentia for growth. Mediacourses
being offered by severd universties collegesaswell
asprivatemediaschoolsat theundergraduate level
areingreat demand.

Severd young learnersat the school level would be
aspiring to take up masscommunication asacareer
option. Thereisaneed to groom such learnersby
accelerating their level of awareness. A basic
understanding of the subject may equip them better
while choosing mass communication as acareer
option.

Thecoursewill impart some of the basics of mass
communication to those aspiring to pursue acareer
in theinformation/ communication /entertainment
industry, and equip them with skillsrequired for
fundamenta jobsinthemediaindustry.

2. Objectives
) Togivelearnersanexposuretothediverseareas
of masscommunication;

i) To endow learners with the knowledge,
communication skills and perspectives
necessary for future careersin theinformation/
communi cation/entertainment industry;

i) Todeveloptheir aesthetic skillsby providing
basicguiddines,

Iv) Toinculcateeementsof credtivity.

3. CourseSructure

Theentire syllabus hasbeen divided into two
sections : the CORE MODULES and the
OPTIONAL MODULES.

The core modules comprise six modules that
provideaninsghtintothedifferent formsof mass
media. These modules are Introduction to
MassCommunication; Print media; Radio;
Television; Advertising and Public
Relations, and New media. It iscompul sory
for thelearnersto study all thesix modules.

The Second part in the optional modules
comprising two modulesnamely Traditional
mediaand Photojour nalism. Thesemodulesare
of immediate utility to thelearner and point out
theareasof potential employment. Thelearner
has a choice of studying only ‘ONE’ of these
optiona modules.

4. CourseDescription
A. COREMODULES

4.1 INTRODUCTIONTO MASS
COMMUNICATION

Thismoduleisdesigned tofamiliarizethereader with
the concept of masscommunication, different forms
of mass media, the role and impact of media,
functions of government media agencies/
departments and theimportance of devel opment
communication.

4.1.1 Introduction to Communication
- Undergtanding human communication
- Why dowecommunicate?
- Ddfinitionof communication
- How dowecommunicate?

- fivesensesof communication

- non-verba communication

- ord communication

- writtencommunication
- Typesof communication

- interpersond



- intrgpersond
- groupand
- publiccommunication
4.1.2MassCommunication
- Meaning of masscommunication
- Functionsof masscommunication
- Originof masscommunication
- Invention of paper and printing
- Invention of telegraph, radio andtelevision
- Differentformsof massmedia
- wirdesscommunication
- photography
- newspapers
- films
- radio
- tdevison
- newmedia
- traditiond media
4.1.3 Roleand Impact of Mass Media
- Massmediaand democracy
- Functionsand respongbility of media
- Mediaethics
- Impact of media
- Government mediaagencies
4.1.4 Development communication
- Définition
- Development communication using various
media
- Coreareasof development
- Development campaignsand examples
42 PRINT MEDIA

Print Mediaisthe oldest and basic form of mass
communication. Itincludesnewspapers. periodicas
likeweeklies. magazines. monthliesand other forms

of printed journals. A basic understanding of print
mediaisessentid inthestudy of masscommunication.
The contribution of print media in providing
information and trangfer of knowledgeisremarkable.
Evenafter theadvent of dectronicmedia, print media
hasnot logt itscharm. Print mediahasthe advantage
of making alonger impactinthemindsof thereader
with morein depth reporting and analyss.

4.2.1Introductiontoprint media

- Newspapersand magazines

- Higory of printing

- Sizeof newspapers

- Cultura awakening and freedom movement
- Advent of modern technology

- Internet papersand editions

- Lagestcirculated dailiesinIndia

- Differencesbetween print and e ectronic media
4.2.2What isnews*?

- Ddfintion

- Differencesbetween newsandinformation
- What makesnews?

- Newsvaues

- Typesof news

- Objectivity, fairnessand credibility of news
- Newsasatool

4.2.3Reporting and Editing

- basicfactsabout reporting

- qualitiesof agood reporter

- Invedigativeandinterpretativereporting

- ethicsof reporting

- breaking news; exclusivesor scoops

- typesof editors

- editingacopy

- editing onacomputer

editing pictures



- toolsof asub-editor

- layout of pages

4.2.4LanguagepressinIndia

- differencesbetween English newspapersand
language newspapers

- reasonsfor the newspaper boominindia

- growth of language newspapers

- recent trends in the circulation of language
newspapers

- circulationandreadershiplevels

- someunhedthy trendsinthenewspaper industry

- futureof languagepressinindia

4.3 RADIO

This module intends to provide learners with an
understanding of theradio broadcasting processand
production techniques so that they are encouraged
to study further in these streams and prepare
themsdvestofill certainentry level pogtionsat radio
stationsand production houses.

Today, thereare 225 stationsof All IndiaRadioand
more than 300 private FM channels. About 5000
Community/ Campusradio gationsarelikdy toopen
sooninour country. Therefore, the need for station
managers, producers, news reporters, editors,
scriptwriters(drama, features, talksetc.), production
assistants, news readers, presenters, anchors,
comperesand announcerswill dsoarise.

4.3.1 Characteristicsof Radio

- conceptsof radio broadcast

- Objectivesof radio

- characterigticsof radio

- limitationsof radio
4.3.2TheRadio Sation

- working of aradio station

- functionariesof aradio station
- AllIndiaRadio

- Typesof radio stations

4.3.3 Formatsof Radio Programmes

- factorsto betakeninto account for makinga -

radio programme

- ingredientsof aradioformat
- typesof radioformats
- information technology based formats
4.3.4 Radio ProgrammeProduction
- quditiesof aradio producer
- elementsof radio production
- phasesof radio production
writing for radio
4ATELEVISION

TdevisoninIndiahaswitnessed tremendousgrowth
over thelast few years. Television channelstoday
cater to awide range of audiences with News &
CurrentAffairs, Generd Entertainment, Infotainment
& nicheprogramming. Therehasbeen anexplosion
inthe number of regional language channels. With
distribution technologieslike DTH, CAS& IPTV
gaining ground, thereisgoing to be ademand for
specialized TV content suited to specific audience
profiles.

All thismeansthat televisionisgoing to becomea
big source of employment intheyearsto come. It
has tremendous scope for employing people at
various levels- technicians. editorial, creative,
programming, operations, journaistic etc. It would
therefore help to orient higher secondary level
studentstowardsthismedium- itsunique strengths,
limitations and give them a bird’'s eye view of
televisonasamedium, asanindustry, asatool for
mass empowerment and a source of employment.
Thiswould also enablethem makeinformed career
choicesinthetelevisonindustry.

4.4.1 Televisionin India
- evolutionof tdevison
- higory of tdlevisoninIndia

- emergence of private television channels -
impact of televisoninour daily lives

new trendsinteevison
4.4.2 Role of television asa mass medium
- characterigticsof tdevisonasamassmedium

television and other mediums of mass
communication



- functionsof televison

4.4.3 Television channels

- categoriesof tdevison channds

- typesof tdlevison programmes

- tdevisonprogrammeformats
4.4.4Television programmeproduction

- programme production stages

- production process

- keyprofessonasinteevision production
- studio and outdoor recording

- liveand recorded television programmes

45 ADVERTISINGANDPUBLIC
RELATIONS

Advertisngisthe processof creating abrand out of
aproduct, idea, thought or even aservice, through
effective mediums of communication. From
newspapers, magazines, posters, signboards, bills
tothecommerciasonradio, television and now the
internet, advertising has come along way. This
moduleisdesigned to familiarize studentswith the
basi ¢ conceptsand principlesof advertisng and will
asointroducethemto the practice and techniques
of advertisng.

Today, advertising stands as an attractive career
prospect . Thiscoursewill not only help astudent
devel op anunderstanding of thesubject, but will dso
create an awareness of the career optionsin this
fidd.

4.5.1Advertisng-Anintroduction
- originand devel opment
- history of advertisnginIndia

- classification of advertisementsaccording to
variousmedia

- typesof advertisng

- advertisngterms

- popular advertisng dogans
4.5.2Advertising Industry

- principlesof advertisng

- important concernsin planning an advertisement
- advertising agency- structureand functions

- differences between advertising and public
relations

4.5.3 PublicRelations

- concept

- evolutionof publicrdationsinindia
- government publicrelaionsstructure
- typesof publicreations

4.5.4 Public Relations- Tools

- ord communication

- printed and graphic communication
- printmedia

- outdoor media

- broadcast media

- other media- websites, endorsements,
exhibitions
4.6 NEW MEDIA

If thereisonething that hasrevolutionized theway
we communicate and connect with each other, itis
TECHNOLOGY. Theadvent of cdllular phonesand
the internet has expanded the avenues for
Interpersonal and Mass Communication like never
before. It allowspeopletofredy generateand share
written, photographic, audio and video content with
others.

The New Media- including the worldwide web,
mobile phones and other hand held devices is
expected to grow and further expanditsinfluencein
the coming years with films, music, news and
television content being delivered through internet
and mobilephones. Thiscallsfor awarenessonthe
part of peopleto exploit thismedium by becoming
responsible content generators and content
consumers. New Mediaa so offersvast employment
opportunities, both, in theformal and non-formal
(freelance) sector. It istherefore imperative that
students at Higher Secondary level are oriented
towards New Mediaand the umpteen possibilities
it offersintermsof communications, creativity and
career options.



4.6.1 Characteristicsof New Media

- new media anintroduction

- new mediaand computers

- new mediaasaform of communication
- newmediaandinterpersond relations
- new mediaand other formsof massmedia
- interactivenature

- limitations

4.6.2New Media: Theindustry

- trandgtiontonew mediainindia

- Impactof new media

- examplesof new media

4.6.3 New Media: target audience

- Theyouthaudience

- Thecredtivity factor

- New mediaand businessopportunities
4.6.4 New M edia: employment opportunities
- opportunitiesfor journdigts

- newmediasills

- new mediaand businessopportunities
B.OPTIONAL MODULES

4.7A TRADITIONAL MEDIA

Communication is not only confined to print,
television, radio, photography, internet etc. People
used to share or exchange their joy, sorrow or
informationwith eech other even beforetheexistence
of eectronicmedia.

Thereareother waysof communicationwhich exist
indifferent formsin and around you. Such forms
communicate some messages of entertainment,
education or information through them.

What were these mediums that hel ped peopleto
communicatewith each other? Inthismodule, you
will learn about some of these mediums of
communication.

4.7.11ntroduction totraditional media
- Ddfinitionof traditiona media
- Differentformsof traditional media

- Differencesbetweentraditiond mediaand other
formsof media

- Useof traditional mediain communication
4.7.2 Typesof traditional media
- Drama

- Streetthestre

- Puppetry

- Musicanddance

- Traditional motifsand symbols

- Pantings

- Sorytdling

4.7.3 Comparison of traditional mediawith
electronic media

- Advantagesand disadvantages of traditional
mediaand eectronic media

- Natureof traditiond mediaanddectronicmedia

- Integrationof traditiona mediawith eectronic
media
4.7.4Communicatingthrough traditional media

- Traditional mediaasapart of socio-cultura and
ritual communication

- Useof traditiona media
Futureof traditional media
4.7BPHOTOJOURNALISM

The practice of illustrating news stories with
photographs is called Photojournalism. Content
remains the most important element of
photojournalism. Several years ago, atleast 30
minuteswasrequired to scan and transmit asingle
colour photograph from aremotelocationto anews
officefor printing. Now, equipped with adigital
camera, amobile phone and alaptop computer, a
photojournalist can send ahigh quality imageina
few minutes, sometimeseven secondsafter an event
occurs. Video phonesand portable satellite links
increasingly allow for the mobile transmission of
imagesfrom almost any point on earth.

Thismodulewill introducelearnerstothisinteresting
form of journalism and equip them with thebasic
skillsrequiredto evolveeffectivepicturesandtelling
astory through them.

4.7.1 I ntroduction to Photogr aphy

- Significanceof photography

- Evolution and history of photography
- Définition of photography

- HImandDigitd photography



4.7.2TheCamera - Typesof photojournaism

- Working of acamera - Composition of aphotograph

- Partsof acamera - Photofeatureand photo editing

- Typesoflenses 4.7.4Roleof aphotojournalist

- Otherimportant equipmentinphotography - Preparednessof aphotojournalist
4.7.3Photojournalism - Work ethicsin photojournaism

- Photojourndisminindia

5.SCHEME OF EVALUATION

Thelearner will be evaluated through public examination and comprehensive evaluationin theform of
Tutor Marked Assgnments(TMAYS)

5.1Distribution of Marks

COREMODULES

Name of the Module Name of the Unit Study | Marks

hours | alotted

4.1

Introduction to Mass 4.1.1 Introductionto Communication 20 7
Communication 4.1.2 MassCommunication

4.1.3 Role and impact of Mass Media
4.1.4 Development Communication

4.2

Print Media 4.2.1 Introductionto print media 35 12
422 What is news?

4.2.3 Reportingand Editing
4.2.4 LanguagepressinIndia -

4.3

Radio 431 Characteristics of Radio 35 1
4.3.2 TheRadio Station

4.3.3 Formats of Radio Programmes
4.3.4 Radio Programme Production

4.4

Televison 441 Teevisoninlndia 35 12
4.4.2 Role of television asamass medium
44.3 Teevisonchannds

4.45 Television programme production

4.5

Advertising and Public 45.1 Advertisng-anintroduction 35 12
Relations 45.2 Advertising-anindustry

4.5.3 Publicrelations- anintroduction
4.5.4 Publicrelations- tools

4.6

New Media 4.6.1 Characteristics of New Media 30 10
4.6.2 New Media- Theindustry

4.6.3 New media - target audience

4.6.4 New media- employment opportunities

4.7A.| Traditiona Media 4.7.1 Introductionto traditional media 45 15

Optional modules

4.7.2 Typesof traditional media

4.7.3 Comparison of traditional mediawith
electronic media

4.7.4 Communicating through traditional
media




4.7B Photojournalism 4.7.1 Introduction to Photography
4.7.2 The Camera
4.7.3 Photojournalism
4.7.4 Roleof aphotojournalist
Practical 10 20
Total 245 hrs.| 100
6. Scheme of evaluation
6.1 Examination Paper Marks Duration
Theory 1 80 3hrs
Practical 1 20 3hrs
6.2 Practical Evaluation

Two activities from core modules 8 marks
Oneactivity from optional modules 4 marks
Record book 4 marks
Viva Voce 4 marks




10.

1.

12.

PRACTICALACTIVITIES

COREMODULES
Construction of asmpleand clear message.

Observation of nonverbal communicationin
theprint media.

Cultivating the habit of newspaper reading and
anayzing anewspaper.

Preparation to conduct aninterview.

Differentiation between the spokenword used
in radio and the written word used in print
media

Identification of different formats of radio
programmes.

Differentiation betweentelevisonand print as
two different mediumsof masscommunication.

Categorisation of televison channels.

Identification of different forms of
advertisementsintheprint media

Observation of activitiesinvolvedin product
publicrelations.

Accessingfacilitiesontheinternet.

Opening ane-mail account.

OPTIONAL MODULES
TRADITIONAL MEDIA

1.  Communicating effectively through traditiona
media

2. ldentifying atraditional media form and its
functioninsociety.

PHOTOJOURNALISM
1. Makingaphotograph

2. Preparing aphotofeature



